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WEEKLY REVIEW 


The Market Is at Cleveland—Rumored Prices on Futures— 
Jobbers Taking Some Goods—The Canners Better 
Inclined Since the Meeting. 


If the market hesitated last week, owing to the nearness 
of the annual Convention, it is standing still this week, be- 
cause both buyers and sellers are at the meeting. A large 
number of wholesale grocers, practically all the live brokers 
and the vast majority of the canners are in Cleveland, rubbing 
elbows in the lobbies of the hotels—and sometimes doing 
business. 

A good many of the canners have stocks of goods on 
hand—and that applies to canners of all articles—and many, 
if not all, the jobbers are looking for ‘‘good buys,” or, in other 
words, bargains. The brokers are seeking canners willing to 
sell, and then trying to find the jobber willing to pay the 
price. So the air is filled with offers and comments on goods. 
That some goods are changing hands is shown by the remark 
overheard as the writer squirmed his way to the elevator to 
write this. A man rushed up to a canner, but the canner saw 
him coming, and, holding up his hand, said: ‘‘The goods are 
gone.’”’ The news was a “‘facer’’ for the other fellow, who 
evidently had waited too long. 

This whole crowd has become imbued with the fact that 
this advertising campaign is going to very considerably in- 
crease consumption; everybody is awake to this new condi- 
tion, and buyers are commencing to see that when this de- 
mand sets in prices must mount. It looks as if canned foods 
were at their lowest right now, and that is the time to buy. 

Futures are not as much a subject as usual at this time, 
because of the attitude of the growers. In the Tri-State rumors 
of 75c per basket for tomatoes, or $45.00 per ton and on up 
to $60.00 per ton, do not cause canners to feel like selling 
futures. Indiana hopes to get its acreage at from $15.00 to 
$17.50 per ton, and some future prices on tomatoes and corn 
are heard. These are about as follows: 

Tomatoes No. 3 Standards..... $1.70 
Tomatoes No. 3 Fancies....... 2.15 

This shows a very wide variation and is probably only 

a feeler. 


On corn the prices, futures, heard are: 


Extra Standard Corn.......... 1.40 


All for Evergreen and for Country Gentleman are $1.30, 
$1.50 and $1.60, respectively. 
Illinois quotes corn as follows: 


Evergreen, Standard ......... $1.35 
Evergreen, Extra Standard... 1.45 
Fancy Country Gentleman .... 1.65 


These prices are not mentioned as definite, but as the 
talking prices when the question of futures comes up. 


The wholesalers are here for conference with the can- 
ners, and this time have called into the consultation President 
J. A. Ulmer, of the National Retail Grocers’ Association. 


The results of this will come out in the Resolutions Com- 
mittee report, which, however, we cannot wait for—this far 
from base. 


It seems to us that the canners have gained more heart 
and courage from the week’s meeting, and are in better spirit 


to go on and pack the big pack of all goods necessary this 
season. 


FREIGHT RATES & SHIPPING NEWS 
Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


Conferences have been held between shippers’ representa- 
tives and the Railroad Administration in Washington recently 
concerning the disposition of loss and damage claims which 
have accrued under Federal control with a view of working 
out an arrangement that will take care of such claims after 
the roads have been returned to individual control. Asa re- 
sult it is expected that plans will be made to take care of 
claims of this character in a manner which will be satisfactory 
to shippers, it being quite probable that such claims will be 
handled by the individual lines in the usual way and then 
referred to a special committee representing the Administra- 
tion at Washington for the final payment, or else the claims 
will be paid by the individual railroads and the amount ex- 
pensed against the Government, 

The Railroad Administration recently issued Freight Rate 
Authority No. 21185, authorizing carriers in Trunk Line terri- 
tory to provide reduced rating of sixth class instead of fifth 
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class on boxes or cases, fibre board, pulp board or straw board 
without wooden frames corrugated; also other than corrugated 
when knocked down flat or folded flat in boxes, bundles or 
crates, in carloads, from Trunk Line points to all points in 
Official Classification Territory. 


In the recent embargoes placed by various railroads on 
account of weather conditions existing, particularly in the 
States of New York, Pennsylvania and Michigan, exception 
has been made to food stuffs for human consumption which 
will, of course, include canned foods. 


LINK-BELT 


Cannery Conveying Equipment 
"THE above illustration shows our 6 inch pitch Riv- 
eted Steel Link-Belt with G-19 attachment for green 


corn conveyors in husking sheds. This is but one of a wide variety 
of cannery conveyors which we manufacture. Tell us your con- 
veying problems. We'll show you how to solve 
them with standard equipment. Ask for Cannery 
Book No. 365. 


LINK-BELT COMPANY 


PHILADELPHIA CHICAGO INDIANAPOLIS 


TRIPLE (LIQUID) CRYSTAL (DRY) 
eka Soldering Flux 
16 LB. CANS 
<i> 
YOU DO NOT EXPERIMENT WHEN MADE FROM BEST RAW MATERIALS 
YOU USE THIS FLUX. UNDER PROPER FORMULA. 
THE STANDARD FOR TWENTY YEARS. QUALITY ALWAYS THE SAME. 
THE — MANUFACTURED ONLY BY — 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING BRANCHES AND AGENCIES 

el — Boston, Mass Milwaukee, W 8. Randall’s Son THE GRASSELLI CHEMICAL CO., LTD. 
Detroit, Mich. New Orleans, La. Pitteburgh, Pa. San Francisco Hamilton, Ont. 


THE CANNING TRADE. 9 


We Furnish Complete Plants 
FOR 


OYSTERS, FRUITS 


AND 


VEGETABLES 


OUR NEW CATALOGUE WILL BE READY 
FOR DISTRIBUTION DURING FEBRUARY 
WRITE FOR A COPY 


A. K. ROBINS & CO. 


S. M. SINDALL 


R. A. SINDALL 


\ 
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NEW YORK MARKET 


Trade Extremly Quiet During Convention—Tomatoes Kirm 
at Previous Prices—Southern Maine Corn Advanced 
5c—Business in Fruits Dragging—Picked 
Up in Passing. 


. Reported by Telegraph. 


New York, January 30, 1920. 

The Situation—With all the leading factors in the market. 
both here and in other cities, away at the National Convention, 
it may be imagined that trade is extremely quiet. Very little 
business of any kind has been done. The market is firm on 
all varieties, but the tendency is toward a more quiet con- 
dition this week. Om the other hand, retailers are saying 
that they are getting more business, and sales over their 
counters are increasing. It is interesting to note that travel- 
ing vegetable men say that their trade is falling off, and they 
ascribe a part of the reduction to increased buying of canned 
foods. Perhaps they are right.. Canners will be glad to 
think so, anyway, until they learn to the contrary. Mean- 
while the situation, so far as the wholesale market is con- 
cerned, remains virtually unchanged. Buyers are showing 
little interest, excepting that they are asking questions re- 
garding the probable situation a little later, and are pre- 
paring themselves for the plunge, when they are obliged to 
make it. The feeling in the trade is rather better, but so far 
as that goes it doesn’t help much in the distribution end. How- 
ever, with movement into actual consumption increasing to 
some extent, the outlook is better and many are of the opinion 
that the worst is over. They look forward to better trade 
as soon as the factors now at the Convention return and get 
down to business again. Not much has been done in futures, 
but it is likely that now the large operators know what others 
think, they will begin to do business upon a much larger scale. 

Tomatoes—Weak holders are pretty well cleared out, 
according to advices from the South and elsewhere, and trade 
is beginning to feel the effects of this desirable change. Can- 
ners are holding firm at previous prices and are indisposed 
to allow any of their stock to go at lower prices than they 
are now quoting. They argue that when demand begins again 
they will have no more than enough to carry them through. 
Therefore, they figure that it is the part of wisdom to hold 
prices firm and refuse to accept reduced quotations when 
offered. With the weak holders out of the market it is easier 
to hold the situation steady at higher range of values. No, 2s 
are held at $1.25, and a number of offiers of $1.20a1,.22% 
have been refused. For No. 3s the regular quotation is now 
$1.75, and some are asking a full $1.80. All offers of $1.70 
are refused. No canner will accept them no matter how large 
the order may be. For No. 10s the quotation is now $6.75, 
and holders refuse all offers of less. Even 10c off seems to 
spoil a sale, and the old figure of $6.50 is not considered for 
a moment. It is reported that brokers here say they can 
pick up stocks considerably below these figures, but leading 
factors say that if they do it is from the last of the weak 
holders. They declare very emphatically that none of the 
larger canners are offering, or accepting offers, at lower range 
than the figures named, Retailers are making a little more 
inquiry and say that their own business is improving and 
they are looking for supplies in the near future to replenish 
their broken stocks. 


Corn—A firm market is reported from the South and 


Southern Maine style is reported to have advanced 5c since 
last week. The reason given is that buying is heavier, and 
this has forced up the price and probably will force it up 


still more in the near future. The price quoted now is $1.15, 
and nothing less than this will be considered. Factory ship- 
ping points still have a little that was bought at $1.10 which 
hasn’t been delivered, but low-priced corn has disappeared. 
Extra Maine style is held at $1.25 f. o. b. factory, and not 
much is obtainable. Some demand for Southern shoe peg is 
reported, with the price of $1.25 holding firm at the factory 
for No. 2 standards, $1.40 for extra standards, $1.50 for fancies 
and $1.60 for extra fancy. No New York standards are offered 
and quotations have been withdrawn, Maine standards are 
quoted at $1.60, and the last sales of New York pack were 
at that figure, Western standards are quoted at $1.40, with 
little business, and no Western fancy is offered. 

Peas—Very little change is reported in the market. Most 
holders are fairly firm in their views, but in the absence of 
definite trading little interest can be aroused. The prices re- 
main about the same as they have been, though holders are 
confident that quotations will advance and that they will be 
able to obtain higher quotations for what they have left than 
they have yet received. Wisconsin sorts are held firm, but 
movement is light. The better grades are wanted, and if they 
could be found at prices which seemed fair to buyers, con- 
siderable business might develop. Southern pack are held 
firmly at previous range, with movement rather light and not 
much interest beyond satisfying immediate requirements. 
Standard Southern pack are quoted at $1.60 and sifted at the 
same price. Extra sifted are $2.10 and petit pois are held at 
$2.40. Western and state Alaskas are out of the market and 
prices are withdrawn. Only No. 4s and 5s in Western and 
state admirals are obtainable. They are quoted at $1.80 and 
$1.60, respectively. A small lot of fancy sweets was offered 
at $1.55 f. o. b. Wisconsin factory. 

Fruits—Buyers and sellers are unable to get together 
on prices, and business drags in consequence. Only small 
routine orders are placed, and these are rather spasmodic. 
Few are placing any large business, and sellers do not seem 
to be inviting it. Inquiry for some varieties is noted, but 
as a whole the situation remains about as it has been here- 
tofore. It will take some sort of a market upheaval to bring 
about increased activity in fruits. Peaches and apricots are 
wanted, but buyers will offer only what they believe to be 
proper prices, and these are not accepted by sellers. It is 
difficult under these circumstances to do business, and the 
market remains quiet, with no interest beyond satisfying ordi- 
nary requirements. 

Apricots—Not much activity, though it would increase if 
the buyer could get his offers accepted. Sellers insist upon 
full prices, and these buyers will not pay. Standards are 
quoted at $2.75, and extra standards at $3.25, while extras 
are up as high as $4.10 for No. 2\%s. 

Peaches 


Not much activity in the market, with buyers 
and sellers so far apart in their views on prices. Movement 
is limited to routine, lots, and these are not large. Buyers 
would place larger orders if prices were nearer their stand- 
ards. Holders say they cannot afford to sell for lower prices, 
and there the market hangs. Extra 2% lemon clings are 
quoted at $4.15, and extra standards $3.90, and standards are 
held firmly up to $3.50. For yellow free No. 2%s the qyota- 
tion for standards is $3.60, and No. 10s, in water, are $10.50. 
Pears—The market is firm, with prices held nominally 
unchanged on the spot. Special extra Bartletts are held at 
$4.95 for No. 24%s, and other grades are in proportion. 
Cherries—A_ routine demand is reported, but high prices 
prevent much trading. California standard No. 2%s are held 
at $3.40, and standard Royal Ann at the same figure. Extra 


Royal Anns are quoted at $4.75, and extra blacks at $3.90, 
while No. 10, pitted, sour, are held at $19.00. 

Salmon—The market for pinks is tending upward, and 
prices have been quoted up to $2.15, with $2.05 quoted inside. 


_ 
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THE 


SIMPSON & DOELLER CO., 
BALTIMORE, MD. 


“HOUSE OF CANNERS SPECIALTIES” 


The SHEPPARD SUPPLY EQUIPMENT CO. 
Canning Machinery and Mill Supplies 


N. W. Corner Charles and Lombard Streets 
BALTIMORE, MD. 


WE EQUIP YOUR CANNING FACTORY FROM CELLAR TO ROOF 


EASTERN REPRESENTATIVE 
SPRAGUE CANNING MACHINERY CO. 
CHICAGO, ILL. 
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A fair demand is reported. A fair demand for red Alaska 


is reported, with the market varying as widely as $3.50a3.65, . 


and with good quality held about $3.55. Chums are rather 
easy, with prices ranging from $1.75a1.90. A mixed car was 
offered at $2.25 for No. % fancy Columbia River Chinooks and 
$2.75 for tall silversides, both f. 0. b. Coast, Spot trading as a 
rule is light. 

Sardines—A good demand for Maine pack is reported, 
and information from Maine is to the effect that stocks are 
light, with some packers out of all varieties. The market 
shows rather more strength here. Domestic buyers are taking 
fairly large quantities and a good part of the 1919 pack has 
already moved into trade centers, and some are already dis- 
tributed. No change is reported in the foreign situation. 
Business would be better if the variety obtainable were larger. 
Prices make little difference. 


PICKED UP IN PASSING 


Retailers report a somewhat better business this week. 
They say that consumers have been coming in rather more 
numerously during the past week or ten days, and that they 
have taken larger lots of goods of various sorts. Thus far 
most of the demand is for vegetables, with tomatoes in the 
lead, and corn and peas coming close after. But other varie- 
ties are wanted, too, and in some instances they are asked 
ties are wanted, too, and in some instances they are asked 
for to the exclusion of the generally more wanted varieties. 
The change is very welcome. Retailers say that price doesn’t 
seem. to exert so much influence upon the volume of sales. 
It is a pure case of the purchasing public not wanting the 
goods. When they do want them they buy, but they do not 
buy until they want them, So the situation works out to the 
proposition of making the consumer want the goods. The ad- 


vertising campaign undertaken by the National Canners’ Asso- 
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ciation is going far toward making the demand larger and 
better. Retailers appreciate the value this campaign is to 
them, and seem confident that it will still further improve the 
situation when it is farther developed and has had more time 
to exert its influence. After all, the principal thing in in- 
creasing trade is to convince consumers that canned foods are 
desirable and economical, though the last phase of the situa- 
tion may come last. It is not so much economy as desirability, 
and whatever will increase the popularity of the goods will go 
far toward helping sell them. That is the whole story, and 
the retailer who has studied the situation carefully will agree 
that this is right. 

James Moore, of the New York Canning Co., Rochester, 
N. Y., has been in New York this week, and while here made 
his headquarters with George Murphy, the broker. 

A. H. Blachman has disposed of his interest in the whole- 
sale grocery business of Harris & Glachman because of ill 
health, and for a time has retired. 


Acting on a request by President Wilson the Senate has re- 
turned to him the Salmon Treaty just concluded with Great 
Britain, which provided for the protection of salmon fisheries 
along the Canadian border. The State Department will make 
some changes which will do away with certain objections raised 
by important interests in this country. The contention in sub- 
stance is that the treaty favors Canadian fisherman at the ex- 
pense of those on this side of the line. 

Harry S. Keating is in charge of the canned-foods department 
of Adler & Michener. He was formerly with Armour & Co. 

Canners in the vicinity of Rio Vista, Cal., are contracting 
for asparagus of the coming crop on the basis of 8 cents per pound. 
Prices last season ranged from 3a5e. per pound, and early con- 
tracts this year were placed at 6 cents per pound. The high 
figure, 8c., is the highest ever paid for raw asparagus and is 
indicative of what the opening price is likely to be. . 

With most of the leaders in the business in Cleveland this 
week the trade has been limited to routine movement. The 
same thing holds good of all other cities in the country. This 
year canners seem to have decided that the convention was the 
proper thing and have gone virtually in a body. They are expect- 
ing much benefit from their attendance this year. 


tion. 


parts. 


RK. W. BLISS CO., 


Chicago Office: Peoples Gas Building. 


High Speed Automatic Sanitary Can Machinery 


Bliss Sanitary-Can Double-Seamer, No. 31-K 


With Automatic Turrets and Cover Feed. 


Fully automatic machines of compact and rigid construc- 
In actual operation, under severe working conditions 
they have proved up with a lasting efficiency that is well 
worth your investigation. 


Our automatic turret mechanism is entirely independent of the seaming 
mechanism. Our machine may be taken apart and reassembled regardless 
of position of seaming head and turret and without attention to timing 


Capacity 234 to 4% inches in diameter by 2 to 5% inches 
in height. 


Builders of the Complete Sanitary Line. 


25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Detroit Office: Dime Bank Building. 
Offices in Europe: 100 Boulevard Victor, Hugo St. Quen, Paris. 


The Cans Stand Still. 


Speed, 35 to 45 a minute. 


Cleveland Office: Union Bank Building. 
Pocock St. Blackfriar’s Road, London, E. C. 


|_| 

| 
i | 
| 
; 
= 
lg — 

Patented 
| 


THE CANNING TRADE. 


18 


Canners 


ASK FOR PRICES 
OF ANYTHING IN 
THE SEED LINE 
YOU NEED. WE 
GROW ALL 
LEADING 
VARIETIES. 


Choice Seeds 


of CABBAGE BEET BEANS 
Seeds CUCUMBER OKRA PUMPKIN PEAS 
in SPINACH, SUGAR CORN, TOMATOES, SQUASH 


Ask for detailed information as to varieties and prices. 
Drop us a postal today while this advertisement is fresh 
in your mind, stating what you want to know, and we 
will try to send you a practical answer. 


We have had long experience in the Seed business, and 
want to make new and keep old customers. We invite 
you to become our customer. We have several family 
customers of over 120 years standing No other seeds- 
man can approach this record. 


Bloomsdale Seed Farms, Founded 1784 


D. LANDRETH SEED COMPANY, Bristol, Pennsylvania 


NO CRUSHED or SPILLED PEAS 
You Are Paying For The 


Hansen Sanitary Conveyor Boot 


whether you own one or not 


Wasted Peas and Labor Cost You Each 
Season More Than the Hansen Boot 


COST OF HANDLING PEAS THE OLD WAY: 


[figure it up yourself from your payrolls] 
[ask the man who sweeps up] 
Inconvenience 5 Wasted Floor Space 
Time wasted 6 Lack of Sanitation 
COST OF HANDLING PEAS THE NEW WAY: 
[nothing] 2 Wasted materials........... [nothing | 
3 Hansen Sanitary Conveyor Boot......... [original cost] 


IF YOU ARE PAYING FOR IT, WHY NOT HAVE IT! 


THE WISCONSIN CHAIR COMPANY 
Canning Machinery Division PORT WASHINGTON, WIS. 
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Schuckl & Co. are doing a growing business in all varieties of 
eanned foods and have had all their outside men drop their busi- 
2ess and attend the convention. They came from the far distant 
offices of the Coast to meet there the members of the organization 
from New York. It was the benefit of extremes, meeting and 
informing each other of the situation. 

David Kahn has withdrawn from the wholesale grocery 
house of Kahn & Brodsky. with which he has been connected about 
20 years. His plans for the future have not yet been announced. 

W. P. Murray, at one time assistant buyer in the canned- 
foods department of Birdsong & Bros., has joined the selling 
staff of Hogan-Levine Company, the well-known brokers. At one 
time Mr. Murray was connected with Armour & Co. 


A. H. Timpson and H. H. Johnson, of Sanford & Timpson, will 
go to the Coast on an extended trip after attending the Cleveland 
convention. It is probable that a number of other importani 
factors inthe trade will follow their example. It is a fact, too. 
that a number who have come on from the Coast this week will 
come to New York next week after the convention is over. 

Harry W. Freedman and Edward Warner are representing 
the Food Sales Corporation, of Newark, N. J.. at Cleveland this 
week. After the convention closes Mr. Freedman will remain in 
the Middle West for some time. visiting various customers of the 
firm. 

Cold weather has delayed shipments and has complicated 
business somewhat of late. Searcely any even moderately warnr 
weather has been seen since late in December, or even before. 
And the streets are blocked with snow frozen so hard it is im- 
possible to remove it. Moreover, unless refrigerator cars are 
available shipments are made at heavy risk for they are quite 
likely to freeze on the way. It has been years since New York 
has seen such a stiff winter as this. 

The Spanish sardine packing industry is in a flourishing con- 
dition, according to a report from Vigo. Business was hampered 
during the war, but that being over it is developing even faster 
than before. The Vigo district is reported to furnish about one- 
fourth of the world’s production of sardines. Exports of sardines 
in oil in 1918 amounted to 1,017,00 cases of 100 tins each, with 
an estimated total value of about $13,000,000. In addition sardines 
were put up in other ways. About 70 packing establishments are 
located in Vigo, but many smaller establishments are situated 
at a little distance from the main center. The catch of 1918 
was made up of large fish of fine quality. The principal pur- 
chasers are Cuba, Porto Rico, the Philippines and Southern Amer- 
cia, With sales to Argentina larger than any other country, while 
Chile, Peru and Uruguay are all large buyers. Imports of tin- 
plate used in making the cans amount to 6,000 or more metric 
tons. Business since the war is drifting back into old channels 
and most interests expect to see it about the same as it was before 
the war in the not distant future. Shipments to this country 
are not large, but some come here and the quantity is growing. 
It looks now as though business would shortly be upon a better 
hasis than ever. 

Fear of price reduction is exerting something of an influence 
upon the canned-foods situation. Many well-informed men believe 
that the peak of prices on food stuffs and perhaps some other goods 
has been reached and they are expecting to see prices go down. 
Whether these prophets are right or not remains to be seen, but 
of course, always someone can be found who will dispute any 
statement, no matter what it may be, and the same thing holds 
true of this situation. Few are in position to say definitely what 
is going to happen. but because they feel certain that something 
is coming, and that something may be the reducation of prices 
en canned foods, everyone in the business is acting as conserva- 
tively as circumstances permit. Prices will eventually have to 
come down. No use trying to deny that, but the situation may 
not be here yet. That depends upon circumstances which cannot 
be reasoned out. Only can the development of the business deter- 
mine that. 

Corn is one of the uncertain factors in the market. Not 
many buyers are showing much interest in either spot goods or in 
futures. For the past few days trade has been slack and probably 
it will remain so for some weeks in the future. Only when con- 
suming demand picks up sufficiently to send retailers for further 
supplies can the market get into better shape. But for the 
moment holders are confident of their position and are refusing 
to accept concessions when asked. 

Peaches would sell more freely than they do if they were 
procurable, or if they were a shade lower in price. While high 
prices prevail for all fruits, peaches included, a slight shading 
of quotation would result in better business for all persons. 
Peaches are wanted, but all holders are firm in their views and 
the supplies available. even at high figures, are not sufficient to 
cause any great change in the situation. 


HUDSON. 


| 
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Most of the Chicago Trade Attending the Convention—Many 
Canners and Brokers Passing Through Chicago— 
: No Demand for Canned Peas— 
Notes of Interest. 


Reported by Telegram 


Chicago, January 31, 1920. 
iverybody Gone—The town has sent most of its buyers 
and brokers to Cleveland tod the big National Canners’ Associa- 
tion Convention, and there are but few left here to transact 


canned foods business, It looks as if the Convention would 
be a record-breaker and a high-record maker. 


Passing Through—Canners and brokers have been passing 
through Chicago for a week on their way to Cleveland to the 
Convention. They are from everywhere—California, Okla- 
homa, Iowa, Wisconsin, Utah, Colorado, Nebraska, Kansas, 
Oregon, Washington and elsewhere. 

Canned Tomatos2s—I hear from the Convention that the 
price of Indiana canners on future tomatoes will be as follows: 


No. 3 Hixtra Standard......... 1.80 
No. 2 Extra Standard......... 1.35 
2.15 


They are the lowest prices named at the Convention, so 
I learn by wire, 


Spot canned tomatoes are without interest. 

Canned Corn—I have a telegram from the National Con- 
vention advising me that the big Illinois canners have named 
prices on 1920 pack of canned corn as follows: 


1920 Northern Canned Corn 


No, 2 Standard Canned Corn........... $1.35 
No. 2 Extra Standard Caned Corn....... 1.40 
No. 2 Country Gentlemen Canned Corn... 1.65 
No. 2 Fancy Evergreen Canned Corn.... 1.80 


All f. o. b. Illinois cannery. 


Canned Peas—There is no demand for peas of any grade, 
as buyers seem to be well supplied with spot goods. 


The sale of future peas has been small for the early part 


of the season, but will probably get larger toward the period 
between now and February 1, 1920. 


Canned Pumpkin—tThere is but little demand for any size 
tins of canned pumpkin. 

It might be timely to suggest that it is the very cheapest 
pie filler known to mankind and that it is wholesome. 

Canned Salmon—tThere are no indications of embarrass- 


ment on the part of jobbers who have been loading up heavily 
on canned salmon. 


They all seem to have held the price up and to feel great 


confidence in it for immediate shipments. Futures are offered 
at “firm at opening prices’’ on contract. 


Sample Sales—I have heard of only a few spot sales this 
week of canned foods as follows: 


10,000 cases 24/22 Standard Minnesota Corn, f. o. b. 
cannery, $1.10. 


2,000 cases 24/3 Indiana Pumpkin, f, 0. b. cannery, 85c. 


1,000 cases 24/2 Red Kidney Beans, f. o. b. cannery, 
$1.02%. 


1,000 cases 48/1 Standard Tomatoes, f. 0. b. cannery, 85c. 
1,000 cases 6/10 Maine Apples, f. 0. b. Chicago, $5.00 


There are just a few sales noted by wholesale grocery 
buyers to show the status of the market. 


These few items of news are scant, I know, but, owing 
to the absence of buyers and brokers, the market is practically 
suspended, and, come to think of it, I reckon I will start for 
the big Convention at Cleveland, as I feel lonesome. 

Later—Started! 


Still later, from Cleveland—Arrived! WRANGLER. 


: 
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IMPORTANT ANNOUNCEMENT 


The Max Ams Machine Co., is now. ready 
to book orders in limited quantities for their 


NEW “SPIRAL ROLLER” DOUBLE SEAMER 


No. 835 
With eight seaming 


No. 435 


With four seaming 
stations. Capacity 
60 to 80 cans per 
minute. 


stations. Capacity 
120 to 160 cans per 
minute. 


PATENTED 


NO SPILL NO MASHED CANS 


Completely automatic and operate on an entirely new principle from any heretofore 
used. One “Spiral Roller’? performs both first and second operations in the for- 
mation of a Sanitary Can seam. Both first and second operation grooves are on 
one roller. Their -operation is continuous and they cannot get out of proper 
relationship, as is often the case when using two or more separate Rollers. 


The hook formed on the can and cover by the ‘‘Spiral Roller’’ is decidedly greater 
than that obtained with the older type of rollers and consequently leaks are impossible 
providing cans are properly made. 


There are no small parts or levers in the seaming mechanism; nothing to get out 
of order, consequently the seamer can be OPERATED A WHOLE SEASON 
WITHOUT ANY READJUSTMENTS. 


THE MAX AMS MACHINE CO. 


CHAS. M. AMS, President 


101 Park Avenue New York, N. Y., U. S. A. 


BRANCH OFFICE: 39 South La Salle Street, Chicago, Ill. 
COAST AGENTS: Premier Machinery Co., San Francisco, Cal. 
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DEFINITIONS OF EXPORT QUOTATIONS AND GENERAL 
RECOMMENDATIONS FOR A STANDARD AMERICAN 
EXPORT PRACTICE 


Adopted by the National Foreign Trade Council, Chamber of 
Commerce of the U. S. A., National Association of Manu- 
facturers, American Manufacturers’ Export Associa- 
tion, Philadelphia Commercial Museum, Ameri- 
can Exporters’ and Importers’ Associ‘ation, 
Chamber of Commerce of the State of 
N. Y., N. ¥. Produce Exchange and 
N. Merchants” Association, 
at a Conference held in 
India House, N. Y., 
on Dec. 16, 1919. 


As the most certain means of insuring unmistakable clarity 
in terms and conditions of sale, the Conference voted to rec- 
ommend to manufacturers and exporters that all use of ab- 
breviated forms of export price quotations be abandoned, and 
that such terms be written out in full. 

The Conference recognized, however, that this recom- 
mendation is not likely to be accepted generally at once; and, 
therefore, in the hope of effecting a simplification and stand- 
ardization of American practice, it adopted the following state- 
ment of definitions of the abbreviated forms in more common 
and general use in the export trade, The Conference strongly 
recommends to manufacturers and exporters that wherever 
abbreviated forms of export quotations are employed, the 
forms herein defined be used, as far as possible, to the exclu- 
sion of other forms. 


Definitions of Export Quotations 


These are, in their order, the normal situations on which 
an export manufacturer or shipper may desire to quote prices. 
It is understood that unless a particular railroad is specified, 
the property will be delivered to the carrier most conveniently 
located to the shipper. If the buyer, for the purpose of de- 
livery, or in order to obtain lower transportation charges, 
desires that the goods be delivered to a carrier further re- 
moved from the shipper and entailing a greater cost than de- 
livery to the carrier most favorably situated, the carrier to 
which the buyer desires delivery of the goods should be named 
in the quotation. The term ‘‘cars or lighters,’ as used herein, 
is intended to include river, lake or coastwise ships, canal 
boats, barges or other means of transportation, when so speci- 
fied in the quotation. 

1. When the price quoted applies only at inland ship- 
ping point and the seller merely undertakes to load the goods 
on or in cars or lighters furnished by the railroad company 
serving the industry, or most conveniently located to the indus- 
try, without other designation as to routing, the proper term is: 

“F. O. B. (named point).”’ 
Under this quotation: 
A. Seller must 
(1) place goods on or in cars or lighters 
(2) secure railroad bill of lading 
(3) be responsible for loss and/or damage until goods 
have been placed in or on cars or lighters at for- 
warding point, and clean bill of lading has been 
furnished by the railroad company. 
B. Buyer must 
(1) be responsible for loss and/or damage incurred 
thereafter 
(2) pay all transportation charges including taxes, 
if any 
(3) handle all subsequent movement of the goods. 

2. When the seller quotes a price including transporta- 

tion charges to the port of exportation without assuming re- 


sponsibility for the goods after obtaining a clean bill of lading 

at point of origin, the proper term is: 

“F. O. B. (named point) Freight Prepaid to (named point on 
the seaboard).” 

Under this quotation: 

A. Seller must 
(1) place goods on or in cars or lighters 
(2) secure railroad bill of lading 
(3) pay freight to named port 
(4) be responsible for loss and/or damage until goods 
have been placed in or on cars or lighters at for- 
warding point, and clean bill of lading has been 
furnished by the railroad company. 
B. Buyer must 
(1) be responsible for loss and/or damage incurred 
thereafter 
(2) handle all subsequent movement of the goods 
(3) unload goods from cars 
(4) transport goods to vessels 
(5) pay all demurrage and/or storage charges 
(6) arrange for storage in warehouse or on wharf 
where necessary 

3. Where the seller wishes to quote a price, from which 
the buyer may deduct the cost of transportation to a given 
point on the seaboard, without the seller assuming responsi- 
bility for the goods after obtaining a clean bill of lading at 
reint of origin, the proper term is: 

“FO. B. (named point) Freight Allowed to (named point on 
the seaboard).’’ 

Under this quotation: 

A. Seller must 

(1) place goods on or in cars or lighters 

(2) secure railroad bill of lading 

(3) be responsible for loss and/or damage until goods 
have been placed in or on cars or lighters at for- 
warding point, and clean bill of lading has been 
furnished by the railroad company. 

B. Buyer must 

(1) be responsible for loss and/or damage incurred 
thereafter 

(2) pay all transportation charges (buyer is then 
entitled to deduct from the amount of the in- 
voice the freight paid from primary point to 
named port) 

(3) handle all subsequent movement of the goods 

(4) unload goods from cars 

(5) transport goods to vessel 

(6) pay all demurrage and/or storage charges 

(7) arrange for storage in warehouse or on wharf 
where necessary. 

4. The seller may desire to quote a price covering the 
transportation of the goods to seaboard, assuming responsi- 
bility for loss and/or damage up to that point. In this case 
the proper term is: 

“F. O. B. Cars (named point on seaboard).’’ 
Under this quotation: 
A. Seller must 
(1) place goods on or in cars 
(2) secure railroad bill of lading 
(3) pay all freight charges from forwarding point 
to port on seaboard 
(4) be responsible for loss and/or damage until goods 
have arrived in or on cars at the named port 
B. Buyer must 
(1) be responsible for loss and/or damage incurred 
thereafter 
(2) unload goods from cars 
(3) handle all subsequent movement of the goods 
(4) transport goods to vessel 
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CALDWELL GEARS 


All the teeth are molded from a single tooth pattern 
the spacing being done by accurate machinery, the 
gear being as nearly perfect as a cast tooth gear can 
be made. SPUR, BEVEL, MITER and WORM 
GEARS. We also make CUT TOOTH gears. 


CHAIN BELTING 


SPROCKET WHEELS, PULLEYS, SHAFTING, 
BEARINGS, CLUTCHES. 


A complete line of ELEVATING, CONVEYING and 
Power Transmitting Machinery. 


H. W. CALDWELL & SON CO. 


17th STREET AND WESTERN AVENUE, CHICAGO 
50 CHURCH STREET, NEW YORK 


We Will Give Real Service 


To any reliable packer who wants business in New York. 
Have SOLD goods on this market SUCCESSFULLY for years. 
Have the CONFIDENCE of every buyer i in the territory. 


Have ample capital and a disposition to help any dependable packer to make 
a SUCCESS of his business. 


Have an ACTIVE, COMPETENT and SUCCESSFUL Sales force. 
Have the EXPERIENCE of a practical canner and wholesale grocery 


buyer to assist our sales force. 
Have 2 RECORD of RESULTS. 


Every advantage we have is at YOUR service if YOU WANT RE- 
| SULTS in New York. We want the ACCOUNTS of packers who have 
GOOD GOODS to sell and feel they are not getting SUFFICIENT business 
out of this market. We know there are many in this position, and would like 
to hear from them. 


SEGGERMAN BROS., Inc. 
91 Hudson Street, New York 
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(5) pay all demurrage and/or storage charges 
(6) arrange for storage in warehouse or on wharf 
where necessary 

5. It may be that the goods, on which a price is quoted 
covering the transportation of the goods to the seaboard, con- 
stitute less than a carload lot, In this case the proper term is: 

“FE, O. B. Cars (named port) L, C. L.” 
Under this quotation: 
A. Seller must 
(1) deliver goods to the initial carrier 
(2) secure railroad bill of lading 
(3) pay all freight charges from forwarding point 
to port on seaboard 
(4) be responsible for loss and/or damage until goods 
have arrived on cars at the named port. 
B. Buyer must 
(1) be responsible for loss and/or damage incurred 
thereafter 
(2) handle all subsequent movement of the goods 
(3) accept goods from the carrier 
(4) transport goods to vessel 
(5) pay all storage charges 
(6) arrange for storage in warehouse or on wharf 
where necessary. 

6. Seller may quote a price which will include the ex- 
pense of transportation of the goods by rail to the seaboard, 
including lighterage. In this case the proper term is: 

“F, O. B. Cars (named port) Lighterage Free.” 

Under this quotation: 

A. Seller must 
(1) place goods on or in cars 
(2) secure railroad bill of lading 
(3) pay all transportation charges to, 
lighterage at, the port named 
(4) be responsible for loss and/or damage until goods 
have arrived on cars at the named port. 
B. Buyer must 


including 


(1) be responsible for loss and/or damage incurred 
thereafter 
(2) handle all subsequent movement of the goods 
(3) take out the insurance necessary to the safety 
of the goods after arrival on the cars 
(4) pay the cost of hoisting goods into vessel where 
weight of goods is too great for ship’s tackle 
(5) pay all demurrage and other charges, except 
lighterage charges. 
7. The seller may desire to quote a price covering de- 
livery of the goods alongside overseas vessel and within reach 
of its loading tackle. In this case the proper term is: 
“FEF. A. S. vessel (named port).” 
Under this quotation: 
A. Seller must 
(1) transport goods to seaboard 
(2) store goods in warehouse or on whart if neces- 
sary, unless buyer’s obligation includes provision 
of shipping facilities 
(3) place goods alongside vessel either in a lighter 
or on the wharf 
(4) be responsible for loss and/or damage until goods 
have been delivered alongside the ship or on 
wharf. 
B. Buyer must 
(1) be responsible for loss and/or damage thereafter, 
and for insurance 
(2) handle all subsequent movement of the goods 
(3) pay cost of hoisting goods into vessel where 
weight of goods is too great for ship’s tackle. 
8. The seller may desire to quote a price covering all 
expenses up to and including delivery of the goods upon the 


overseas vessel at a named port. In this case the proper term is: 
“F. O. B. vessel (named port).” 
Under this quotation: 


A. Seller must 
(1) meet all charges incurred in placing goods actu- 
ally on board the vessel 
(2) be responsible for all loss and/or damage until 
goods have been placed on board the vessel. 
B. Buyer must 
(1) be responsible for loss and/or damage thereafter 
(2) handle all subsequent movement of the goods. 
The seller may be ready to go farther than the de- 
livery of his goods upon the overseas vessel and be willing to 


pay transportation to a foreign point of delivery, 
the proper term is: 


9. 


In this case 


“C. & F. (named foreign port).” 
Under this quotation: 
A. Seller must 


(1) make freight contract and pay transportation 
charges sufficient to carry goods to agreed des- 
tination 

(2) deliver to buyer or his agent proper bills of lad- 
ing to the agreed destination 

(3) be responsible for loss and/or damage until goods 
have been delivered alongside the ship and clean 
ocean bill of lading obtained (seller igs not re- 
sponsible for delivery of goods at destination). 

B. Buyer must 

(1) be responsible for loss and/or damage thereafter 
and must take out all necessary insurance 

(2) handle all subsequent movement of the goods 

(3) take delivery and pay costs of discharge, light- 
erage and landing at foreign port of destination 
in accordance with bill of lading clauses 


(4) pay foreign customs 
charges, if any. 


duties and wharfage 
10. The seller may desire to quote a price covering the 
cost of the goods, the marine insurance on the goods, and all 


transportation charges to the foreign point of delivery. 


In 
this case the proper term is: 


“C. I. F. (named foreign port). 
Under this quotation: 
A. Seller must 


(1) make freight contract and pay freight charges 
sufficient to carry goods to agreed destination 
take out and pay for necessary marine insurance 

(3) be responsible for loss and/or damage until goods 
have been delivered alongside the ship, and clean 
ocean bill of lading and insurance policy have 
been delivered to the buyer or his agent. (Seller 
is not responsible for the delivery of goods at 
destination, nor for payment by the underwriters 
of insurance claims.) 

(4) provide war risk insurance, where necessary, for 
buyer’s account. 

b. Buyer must 

(1) be responsible for loss and/or damage thereafter, 
and must make all claims to which he may be 
entitled under the insurance directly on the un- 
derwriters 

(2) take delivery and pay costs of discharge, light- 
erage and landing at foreign port of destination 
in accordance with bill of lading clauses 

(3) pay foreign customs duties and wharfage 
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SOME or tHe “POINTS ”’ 


‘RANGER’ APPLE PARER 
The 


DURABILITY Some machines running for past 


fifteen years 


STRAIGHT LINE Patented feature permitting perfect 
CORING SPOON alignment with fork 

HARPOON SPOON Fewer apples split. 

| Pares close at both ends of apple 
WIDE PARING KNIFE without overlapping 


perfect alignment. 


EVERY BEARING BUSHED ta: kame 


j SIMPLIFIED REEL Spindles quickly replaced 
CONTROL Adjustable with steel teeth 
| IMPROVED KNIFE ARM Instantly removed or replaced 


It Costs a Lot More to Build but 
Little More to Buy 


ASK FOR CATALOGUE 


GOODELL COMPANY, 91 Main Street, Antrim, N. H., U. S. A. 


OF ADVANTAGE ON 


20 THE CANNING TRADE. 


Explanations of Abbreviations 


Free on board 

Cost and freight 

Cost, insurance and freight 


General Recommendations 


In reaching the conclusions set forth in this statement 
the Conference considered the fact that there are, in more 
or less common use by manufacturers in different parts of the 
United States, numerous variations of these abbreviations, 
practically all of which are employed to convey meanings sub- 
stantially synonymous with those here defined. For instance, 
there are manufacturers who quote “‘F. O. B. Cars,” “F. O. B. 
Works,” “‘F. O. B. Mills’ or “F. O, B. Factory,” meaning that 
the seller and buyer have the same responsibilities as those 
set forth in section 1. The Conference considered all those 
variations and determined to recommend the use of “F. O. B. 
(named point), as “F. O. B. Detroit,’’ “F. O. B. Pittsburgh,” 
ete. Of the considerable number of these abbreviations which 
are used in the United States, the Conference felt that the form 
“F. O. B. (named point)’’ is most widely used and understood, 
and, therefore, should be adopted as the standard of practice. 

The chief purpose of the Conference is to simplify and 
standardize American practice, and to that end it urges manu- 
facturers and exporters to cease the use of synonymous abbre- 
viations and quote habitually in the terms here recommended, 
just as far as these terms will cover the price conditions which 
it is desired to arrange with the buyer. 

Variations of the abbreviations recommended in other sec- 
tions also are in more or less common use throughout the 
United States. The recommendations of the Conference set 
forth above apply to them with the same force as to those 
‘cited under section 1. 

Manufacturers and exporters are urged to bear in mind 
that the confusion and controversies which have arisen have 
sprung, in part, from the use of an excessive number of abbre- 
viated forms with substantially similar meanings, as well as 
from the use of abbreviations in a sense different from their 
original meanings, or in an application not originally given 
them and different from the sense or application understood 
by foreign buyers. 

In simplified and standardized practice lies the best hope 
of reducing confusion and avoiding controversy. 

The. Conference urges upon manufacturers and exporters 
the very great importance at all times of making their inten- 
tion in whatever quotations they employ so thoroughly clear 
as to be impossible of misunderstanding or misinterpretation. 
It is much better to take the time and space at the outset to 
make the quotation clearly understood, than to be compelled 
in the end to go through vexatious controversy or litigation, 
which costs not only time and expense, but customers as well. 
Misunderstandings can best be avoided if the seller will formu- 
late a written statement of the general conditions under which 
his sales are to be made, and will see that the foreign buyer 
possesses these terms of sale when considering a quotation. 
The items which may be included in such a statement deal 
with: delivery, delays, partial shipments, shipping instructions, 
inspection, claims, damage and payment. If all contingencies 
are thus covered by carefully considered conditions of sale, 
disputes will largely be prevented. 

The quotations “F. O. B. (named port)” as “F. O. B. 
New York,” “F. O. B. New Orleans,” ““F. O. B. San Francisco,” 
is often used by inland producers and distributors to mean 
merely delivery of the goods at railway terminal at the port 
named. This abbreviation originated as an export quotation 
and had no application to inland shipments. It was used only 
to mean delivery of the goods upon an overseas vessel at the 


port named, That, in fact, is the meaning universally given 
to the phrase among foreigners, and is the meaning which the 
best practice among exporters requires it invariably to have. 
But because of the confusion which has arisen through the 
use of that form with a different meaning by inland producers 
and distributors, and in the interest of unmistakable clarity, 
the Conference most strongly urges the invariable use by 
American manufacturers and exporters of the form “F O. B. 
Vessel (named port).’’ This adds only one word to the abbre- 
viated form and has the great advantage that it cannot be 
misunderstood. It also avoids the difficulty which might arise 
among foreigners not always well versed in American geog- 
raphy, through confusing an inland forwarding point with a 
shipping port at seaboard. 

The Conference calls attention to the fact that in selling 
“F. A. S. Vessel’? manufacturers and exporters should be care- 
ful to have their agreements with buyers cover explicitly the 
question of responsibility for loss after goods have been deliv- 
ered on the wharf or alongside the vessel and before they are 
actually loaded on the ship. There is no generally established 
practice on this point. The recommendation of the Conference 
in the definitions of responsibility under section 7 sets up a 
rule which it is hoped will lead to the establishment of a stand- 
ard practice. 

It is understood that the provision of lighterage covered 
in several of these recommendations is only within the usual 
free lighterage limits of the port, and that where lighterage 
outside such limits is required, it is for buyer’s account. 

In order to avoid confusion in another particular, atten- 
tion is called to the care which must be exercised in all cases 
in making weight quotations, The net ton, the gross ton and 
the metric tons, all differ in weight. Similarly there is a 
variation in the use of the term ‘“hundred-weight” to mean 
either 100 pounds or 112 pounds. It is, therefore, not sufficient 
to quote a price per ‘‘ton” or per “hundred-weight.’’ Instead, 
the Conference recommends the use of the terms “tons of 
2,000 pounds,” ‘tons of 2,240 pounds,” or “tons of 2,204 
pounds,” ete., whichever is intended, 

It is also important to note that a carload lot in the 
United States means the quantity of the particular commodity 
in question necessary to obtain the carload freight rate for 
transportation on American railways. This quantity varies ac- 
cording to the commodity and also varies in different parts 
of the country. Certain commodities being more bulky than 
others, the minimum carload for them is less than for heavier 
products occupying less space. The load required may range 
anywhere from 12,000 to 90,000 pounds. Consequently it is 
important, when quoting prices applicable to carload lots, to 
so state and to specify the minimum weight necessary to make 
a carload lot of the particular commodity for the particular 
shipment in question. 

The Conference points out that in quoting “C. & F.” or 
“C. I. F.” manufacturers and exporters moving large quantities 
of material by one vessel should be careful to ascertain in ad- 
vance the buyer’s capacity to take delivery. This because, 
under these terms and as a condition of making the freight 
rate, transportation companies may require a certain rate of 
discharge per day, and that rate of discharge might be in 
excess of the buyer’s capacity to take delivery. In such event 
an adjustment with the transportation company would be nec- 
essary, which might affect the freight rate and consequently 
the price to be quoted. 

The Conference also strongly urges shippers clearly to 
understand the provisions of their insurance protection on all 
foreign sales, irrespective of the general terms used thereon, 
In almost all cases it should be possible, when making ship- 
ments by steamer, to obtain insurance cover giving full pro- 
tection from primary shipping point to designated sea port 
delivery, and/or foreign port delivery. As ordinary marine 
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SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 
Canners’ Varieties of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 
GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 


CHICAGO 


WASTE D:— 


Are the valuable syrups and fruit juices slopped over with the average 
closing machines due to the jerky motion and sudden stop of the can 
before the top is applied? 


LOST !— 


Is the money paid for the perfectly good cans jammed and improperly 
sealed due to the unavoidable change in adjustments on poorly designed 
machines? 


EXASPERATED!— 


Are your feelings when you have to refund for short 
weight cans. 

THE TROYER-FOX NON SPILL Closing machines 
speeded at 75 cans per minute, with their properly timed, steady, 
even can motion, a slow gentle vacuum applied 
top, clinched tightly while the can is in motion 
—the double seam made in two operations,—the 
four seaming rolls diametrically opposed carried 
on two large ball bearing spindles, all bearings 
designed so that they are kept free of all foreign 
matter, assuring an all-day run with no stops for 
oiling-makes for the TROYER-FOX Closing 
Machine an ideal for any up-to date cannery. 


Write for descriptive matter 


SEATTLE-ASTORIA IRON WORKS 
Builders of Sanitary Can Making 
and Canners’ Machinery 
SEATTLE, WASH. 
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insurance under F. P. A. conditions, i. e. free of particular 
average, gives no protection against deterioration and/or dam- 
age to the merchandise itself while in transit, when caused by. 
the recognized hazards attending such risks, shippers should 
endeavor in all cases to obtain insurance under W. P. A. (S. P. 
A.) conditions, i. e. with particular average (subject to par- 
ticular average), when in excess of the customary franchise 
of 3 to 5 per cent. Under such form of insurance underwriters 
will be called upon to pay claims for damages when these 
exceed the stipulated franchise. 


The Conference points out that inasmuch as fees for con- 
sular invoices and similar items are arbitrarily charges fixed 
by foreign governments, they are not included in the terms of 
Cc. & F. or C. I. F. quotations, and it is part of the duty of the 
buyer to meet them. 


Finally, the Conference strongly recommends, as a most 
effective measure of simplification, the general practice of 
quoting’ for export, as far as possible, either ““F, A. S. Vessel,” 
“FE. O. B. Vessel’ or “C. I, F.’’ Concentration on this small 
list, all of which terms are readily understood abroad and are 
difficult of misinterpretation, will, it is felt, be markedly influ- 
ential in avoiding confusion and controversy. 

The conclusions and definitions set forth above are the 
recommedations of a Conference which was composed of repre- 
sentatives of nine of the great commercial ‘organizations of the 
United States interested in foreign trade. Not all have as yet 
the force of law or long-established practice; but it is the hope 
and expectation of the Conference that these recommendations 
will receive such adherence on the part of American producers 
and distributors as to make them in fact the standard American 
practice. And it is, therefore, expected that in due time they 
will receive the sonction of legal authority. 


WHO READS LABELS? 


We take the following from the December issue of ‘‘Can- 
nery Notes,’”’ issued by the Sprague Canning Machinery Co.: 

“We have recently been asking questions of our house- 
keeping friends, in order to see how deep an impression a 
canned food label made on their minds. We were led to do 


DETROIT, MICH. 


CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


CHICAGO, ILL. 
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it because we were wondering whether, after the national 
advertising had created an additional demand, the housewife 
would remember the brand that pleased her and demand that 


brand, or would she take what the retailer sent her when she 
ordered a can of corn. 


“Several of our friends bought from the Government 
stores and have mentioned it in our presence, all speaking 
highly of the quality, but not one could remember the brands, 
although some of the cans were still in their pantries. One 
of them said: ‘You must know the brand; it’s the one that 
has the big red tomato on the front,’ which I think every 
tomato canner would immediately identify as his brand. An- 
other said: ‘All I know is that it was not (naming a well- 
known jobber’s brand). At the Indiana State Meeting one 
of the superintendents, in talking about the Wisconsin peas 
he had secured, required considerable prompting before he 


could recall the name of the factory, and he never could recall 
the brand. 


“Now, there is something wrong with our labels, our 
advertising, or our quality, A housewife knows the brand 
of rolled oats, or spool cotton that she prefers; she knows 
cuts in meats; she will ask for sirloin or tenderloin when she 
wants fancy, and round when she wants standard, but she 
orders a can of peas, and when the goods are delivered she 
may or may not read the label, and if she does, she does not 
know the difference between Fancy Extra Sifted Early June 
and Sweet Wrinkled or Alaskas and Sweets, and if the latter 
suited her taste, she does not know what to call for next time, 
for to her ‘Peas is Peas.’ 

“There is a big educational problem that must, in a 
manner, be solved before all the rewards that a packer of 
fancy goods is entitled to are received by him. The retailer 
and the consumer have got to be taught the difference in 


goods, and also taught to recognize quality by the label, and 
also to remember the brand.”’ 


OMAHA, NEB. 
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| A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Paoker are 
built for Spot Labeling and for all kinds of 


Gallon Packers—Panel Bottles—Tumblers and 
Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 
for prices and detailed quotation 


ECONOMIC MACHINERY CoO. 


Worcester, Massachusetts 


‘‘We take pleasure in advising that we have four Karl Kiefer Filling machines installed, using them for filling 
apple butter and jam, and have no hesitancy to state that they are the most accurate machines and the most satis- 
factory fillers from every standpoint that we have ever had occasion to use.’’—A recent letter from a user of Kiefer Viscos. 


Jams, Jelly, Preserves, Apple Butter, Marmalades, 
ete., are filled more cleanly and accurately than has ever 
been possible before, on the 


KARL KIEFER 
PISTON TYPE VISCO 


This machine handles all kinds of containers which 
can be discharged automatically. Large daily capacity. 


No sticky belts or discs to cause breaking, spilling 
and jamming of containers. 
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THE KARL KIEFER MACHINE CO. 


Cincinnati, Ohio 


| 
j 
34 
ja’ A 


24 THE CANNING TRADE. 


THE BIG CLEVELAND CONVENTION 


The Clan Gathers From All Sections—President W. J. Sears, 
the New Head of the N. C. A.—The Advertising and 


Inspection Plan Now an Assured Success. 


When the Baltimore Canned Goods Exchange special train 
to the Cleveland Convention reached that city near midnight on 
Sunday, January 25, and the crowd was finally conveyed 
through the snow and cold to the Statler Hotel, the head- 
quarters, it did not have to fight its way through a dense 
crowd of conventionists, for that dense crowd was not there. 
It develops that it was on its way, but delayed from three to 
ten hours, and they came in steadily all during the night and 
the next day. 

It is here now, probably 3,500 strong, and a feature of all 
sessions is the way they are packed and the manner in which 
the crowd stays until adjournment is declared. 

Usually there is a constant ebb and flow to the tide of all 
such meetings, but on this occasion they crowd into the im- 
mense banquet hall of the Statler, filling every seat and stand- 
ing four and five deep in the back—and they stick! 

The first session opened on time Monday afternoon, and 
the Convention was warmly greeted and welcomed by the 
state and city authorities. Some of the notables were absent 
through sickness, Dr. Alsberg, Dr. Rosenau and President Arjay 
Davies being missed; but there was left plenty of big guns to 
do the occasion justice. 

That night the Convention assembled again—and it is 
a night the industry will not soon forget. It was devoted to 
the subject of ‘“‘Inspection and Advertising,’’ and so success- 
fully carried out that we are now able to say that the propo- 
sition is a “‘go,” that there are no more “ifs’’ and ‘‘ands” or 
“buts’’—but that the industry has plunged into it—and suc- 
cess is assured, 

After W. J. Sears has completed his masterful address, 
which followed the magnetic talk of F. J. Ross, the head of 
the advertising firm handling the publicity, the meeting de- 
veloped into an old-time Methodist experience meeting—al- 
though it reminded the writer more of a political convention, 
because of the way State after State and section after section 
recorded the number of cases of canned foods now signed up 
for Inspection and Advertising. 

But before this grand finale the annual election of officers 
took place, and Walter J. Sears, of the Sears & Nichols Can- 
ning Co., Chillicothe, O., was elected President, and H. P. Stras- 
baugh, of Aberdeen, Md., Vice-President. 

President Sears’ home-state admirers, Ohio, lead on by 
Roy Irms and his colleagues, marched in to present the new 
President with an immense bonquet, and then serenaded him 
in song, and the whole assemblage joined in the spirit of 
the affair. 

President Sears’ admirers are not confined to his own 
State, but extend into every State where canning is done. 

Tuesday morning saw the beginning of the sectional or 
business sessions. First in importance was the Tomato Sec- 
tion, and they had a long and interesting meeting, during 
which the new standards for tomatoes were adopted. 

These are as follows: 

Canned tomatoes are the canned vegetables prepared from 
sound, ripe, fresh tomatoes (the fruits of Lycopersicum escu- 
lentum) of any red variety or varieties, by thoroughly wash- 
ing and scalding and by proper peeling, coring and trimming, 
with or without grading, with or without the addition of 


sugar and salt and sterilized by heat. The liquor used for 
filling the spaces between the fruits is juice derived from the 
tomatoes so prepared or from others of the same quality and 
preparation, and does not exceed in quantity that originally 
present in the prepared fruit contained in the can, 


Canned Tomato Grades 


Fancy Tomatoes are select tomatoes, uniformly red in 
color, free from pieces of skin, cores and blemishes, and whole 
or almost whole, with only a few large pieces. 


Extra Standard Tomatoes are practically free from under- 
colored parts, from pieces of skin, cores and blemishes, and 
most of them whole or in large pieces. 


Standard Tomatoes are reasonably free from under-col- 
ored parts and from pieces of skin, cores and blemishes. 

Sub-Standard Tomators conform to the definition for 
“Canned Tomatoes,” but lack in some respect the qualifica- 
tion of a higher grade. 

Chairman D. H. Stevenson, who has done such fine work 
upon this question of standards, was succeeded by Senator 
Asa Bennett as Chairman of the Tomato Section, with Wm. 
Silver as Secretary. 

Four other sessions were going on while the Tomato 
Section was meeting—the Kraut Section, the Molasses and 
Syrup Section, the Baked Bean Section and the meeting of 


the Brokers’ Association. This will serve to indicate what 
the report will mean this year. 

Wednesday pretty much the same order was followed, 
the Pea Section being the leader. This section had the sur- 
prise of having Dr. Harvey W. Wiley address them. Dr. Wiley 
dropped in on the Convention, and he is too much admired in 
the industry to allow to go without hearing from him. 

Wednesday morning also saw the meeting of the Machin- 
ery and Supplies’ Association, and both of these meetings 
elected new chairmen or presidents, The Pea Section elected 
Mr. Royal Clark, of Wisconsin, and the Machinery and Supply 
men elected Ogden §S. Sells as president. 

The Kraut Packers’ Association, which is distinct from 
the Kraut Section of the National Canners’ Association, held a 
well-attended meeting on Wednesday morning. 

The Fruit Section of the N. C. A. found all the fruit 
packers present, and interest was at a high point. Chairman 
Meulendyke briefly reviewed what has been one of the most 
eventful years in this business. It was somewhat of a shock 
io learn from Frank C. Lowery that there was no real shortage 
of sugar. An interesting discussion upon the freezing of 
canned foods was given by W. 
wholesale grocer. 


B. Timms, the well-known 


Wednesday evening the annual dinner-dance was given, 
and was very largely attended, as there are a large number 
of ladies present. 

The display in Machinery Hall is more than ordinarily 
interesting. There are any number of new machines on ex- 
hibition, probably the greatest number ever shown in one 
year. Unfortunately, owing to the fact that the building in 
which the exhibit is being made is only just being constructed, 
it is uncomfortable and presents many objections, The third 
or top floor of the exhibit is really not fit to be used, as there 
is a constant drain cr dripping, for there is practically no 
roof on the building. That the exhibit could be made at all 
is little short of wonderful, and the builders have done won- 
ders. 


Next week we will begin the real story of this big Con- 
vention, 
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THE HOUSE STEGHER. 
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MAINE MARKET 


“Wonderful White Winter Is Here Again”’—Eight Degrees 
Below Zero in Portland—Holding Corn for Higher 
Prices—Apples Scarce—Price of Sar- 
dines Strengthening. 


Portland, Me., January 30, 1920. 

Weather—When your correspondent was in school a favor- 
ite selection for the Friday afternoon speaking was a poem 
beginning ‘‘Wonderful white winter is here again.” 
ing the nast week this has been brought to mind constantly 
The first of the season we enjoyed moderately cold weather 
with no snow. Now we are enjoying (?) exceedingly cold 
weather, and continued snow storms. Last month we half- 
heartedly wished we might have a little snow, to assure re- 
plenishment of our water supply. ‘This month we are whole- 
heartedly fearing that if we get many more snow storms we 
shall have freshets in the spring. However, the fall of snow 
has been very uneven, the southwestern section of the State 
having had twice as much as the northern districts. 

As to temperature, one morning this week it was officially 
8 degrees below zero in Portland, and from that to unofficial 
reports of 52 at Aroostook points. 


Maine Corn—tThe seers who prophesied higher prices are 
beginning to believe themselves right. Since the opening 
of the future market in 1919, the price for strictly fancy 
Maine corn has been $1.60, and while that price has obtained 
up to the present time, it has not been lowered for quality 
goods. Now, however, inquiries for goods at $1.60 are being 
treated with disdain by all owners of strictly fancy corn, and 
some have not even been willing to name a price at present, 


believing that future developments will produce much higher 
values, 


Future Maine Corn—No price has been named by the 
packers and only a limited amount of business is being booked 
Ss. A. P. It is the general feeling that prices must be more 
than in 1919, but the advanced costs cannot be determined 
sO many months in advance of the packing season. The only 
intimation of a future price is the quotation of one very large 
local wholesale house to its retail trade, naming the price 
of $1.90 for future fancy corn. 


bers as well as the packers are anticipating higher prices 
to come. 


Apples—The 1919-20 season for Maine apple is over, and 
the market very bare of offerings. Several inquiries during 
the past week have been turned down for lack of goods, and 
if there are any to be found, the holders are extremely quiet. 
The price of $5.50, which has obtained since October, is still 
the quotation, though no business is reported. 

Sardines—The only development of the past week is to 
strengthen the advanced price, which remains at $4.75 for 4 
oils keyless. Many local packers plan to specialize on non- 
standard packages. 

Lobsters—Several of the Maine lobster packers are be- 
ginning preparations for the coming season. This is one in- 
dustry which cannot be increased by any amount of efficient 
endeavor, as it is limited by the supply of lobsters, and that 
grows less every year. It has been proposed by several scient- 
ists that a closed period of a few or several years, giving the 


animals an opportunity to propagate and increase, is the only 
solution for the increasing scarcity. 

Clams—The mournful story of the past few weeks is con- 
tinued from week to week like a serial story. Packers are 
making every effort, but the ‘‘fruit’’ comes in so slowly that 
the pack is still far below normal. Probably there will be no 
change until the warmer weather makes digging more profit- 
able. At that time more contracts may be accepted, though 
any activity will tend to raise prices. MAINE. 


And dur-. 


This indicates that the job-. 
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MORRIS EXPLAINS RESULTS OF PACKERS’ SETTLEMENT 
By Edward Morris, 
President of Morris & Co., in The Chicago Herald & Examiner. 


There has been a great deal of speculation as to the effect 
the recent settlement between the Government and the packers 
will have on Chicago’s biggest industry. That, of course, is 
important, but more important still will be its effect on the 
country as a whole, on the man who produces the live animals 
we transmute into food, and on the consumer of our finished 
products. 

In this matter the public is entitled to know the exact 
facts and should be treated with complete confidence. Mis- 
understandings should not be possible, either now or later. 
Certain misinterpretations have been given publicity which 
should be corrected. So far as we are concerned, this is an 
open book, We want the people to understand not only what 
this settlement means, but also, for their good and our good, 
to study and appreciate our problems and difficulties. Our 
cards are on the table, face up, and our records and methods 
and operations are open for the closest investigation. 


The scope of this settlement possibly can be stated best 
in the first instance by saying what the settlement is not. Some 
newspapers have carried headlines to the effect that ‘The 
Packers Are Forced to Dissolve Meat Trust” and ‘Packers’ 
Combine Smashed.’’ This is not the case, for the very good 
reason that there was no “meat trust’ to ‘‘dissolve’”’ and there 
was no “combine” to “smash.” Nothing of this sort was 
involved in this settlement. 

Then again, the settlement is likened to certain leading 
cases which have arisen in this country under the Sherman 
Anti-trust Act, in which trials were had, guilt established and 
judgments of court taken. Some of these cases have been 
referred to publicly as “unscrambling of eggs,’’ and in some 
instances the public has felt that an egg omelet came out of 
the unscrambling. 

Cases Not Parallel 


The cases are not parallel because in this case there will 
be no trial of adjudication, no “unscrambling of eggs,’’ as the 
decree will be entered by consent of the parties. There will 
be no adjudication that we have violated any law, because we 
have violated no law, either in fact or intent. 

There will be no change in the Morris corporate organiza- 
iton. We simply will dispose of our stock yards and terminal 
holdings and the so-called unrelated lines, under the decree of 
court. There is no central organization in the packing in- 
dustry like there was in the cases above referred to. 

The fact is that the so-called ‘‘Big Five’’ are independent 
packing concerns in open and active competition with each 
other, buying their raw material and selling their finished 
product under the old law of supply and demand, and this 
settlement will not change this order of things in the least. 

The title “Big Five’? is inappropriate and misleading. 
There are many large packers besides the so-called “Big Five.” 
For instance, there are two other packing companies, each of 
which has an annual business of almost $200,000,000, and 
there are many other large packers. There are 287 packing 
concerns doing an interstate business, all in active competition 
with us, besides numberless local establishments which have 
the decided advantage in business competition of no Govern- 
ment inspecion. 

I do no wish to mimimize the extent or scope of this 
adjustment, because it was a “major operation,” involving 
very large investments and a very large volume of business, 

Terms of Settlement 

Now, as to what the settlement actually was. The fact is, 
there has been a vast amount of agitation and sentiment in 
this country the last few years because of allegations that 
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the packers were building up a ‘‘food monopoly.” Investiga- 
tions and congressional hearings have been had, but nothing 
constructive resulted. There was no real foundation for the 
fear, but the fear did exist that there was danger of the pack- 
ers ultimately controlling the American table. 


In order to meet the views of the Government in this 
period of reconstruction, unrest and uncertainty, and in re- 
sponse to this created public opinion, we agreed to give up all 
side lines or unrelated businesses, and particularly the handling 
of staple groceries, to refrain from going into the retail meat 
business (something we never did nor contemplated) and to 
sell, under approval of the court, our holdings in public stock 
yards, stock yard terminals and the market newspapers at the 
yards and to get out of public cold storage warehouses. 


This is to be accomplished by means of an injunctional 
decree, and as to these particular features the decree will fix 
these matters as ‘‘tight as a drum.’’ These particular matters 
are forever disposed of in a much more effectual manner than 
any legislation that could be enacted. As a result of this 
,adjustment there can never be any danger of these five packers 
ever controlling meat substitutes. 


As to the effect of this settlement time alone will tell. 
Our position always has been that the proper people to own 
and manage the stock yards are the people who are interested 
in the industry, instead of people who are interested in col- 
lecting dividends; also, that in these public yards, where every- 
one can sell or bid on live stock, it is of no consequence who 
owns the capital stock of the stock yards company, so far as 
the price paid for live stock is concerned. 


Live stock producers who have clamored for control of 
the stock yards will now be given the opportunity they have 
sought. 

Our position as to the unrelated lines has been that the 
elimination of competition would not reduce the high cost of 
living and that it is against the genius of our institutons to 
limit personal activities, to strike down initiative and private 
business ambition. 

Fight by Grocers 

The wholesale grocers have made a vigorous and deter- 
mined fight against the handling of groceries by the packers, 
even though oir total wholesale grocery business aggregated 
less than 10 per cent of the whole, and if this fight was waged 
in the interest of the consumers, and not selfishly for the whole- 
sale grocers themselves, then we may expect the price of 
groceries to be reduced forthwith. 


One big fact stands out, and that is, that the profits the 
packers made in the handling of groceries ultimately went to 
reduce our overhead, allowed us to use our facilities 100 per 
cent and entered into our final packing house profits, and if 
these profits are to be cut out, then it would seem to us that 
the producer must get less for his live stock or the consumer 
must pay more for his meat. 

If this settlement does not work out to the interest of the 
great mass of the people, then no one is to blame but the people 
themselves. We live in a democracy and each American citizen 
is a component part of that democracy. Public opinion is the 
final law in this country. If the people have encouraged a 
false and unjust fight against the packers, then the people 
are to blame. On the other hand, if the substantial citizens 
realized at the time that a fair fight was not being waged 
against the packers, then it was their solemn duty to create 
a just public opinion on this subject, We made this settlement 
because we felt that the people wanted it. 


From now on we hope that the onus of the high cost of 
living will not be placed on our shoulders simply because we 
handle a food product, If this settlement tends to remove a 
cause, we should not be blamed for a continuance of a con- 
dition—should it continue to exist. 


THE CANNING TRADE. 


If the producers find that this settlement is finally not in 
their interest, then they are to blame, because it was the pro- 
ducers in the first instance who, in their meeting at El Paso 
in 1916, created a market committee which was directly re- 
sopnsible for the vicious and unfair propaganda that was 
launched in this country against the packing industry. We 
have some misgivings as to the effect of this settlement on our 
business in foreign countries. But if the export business is cut 
down and the producers of live stock and American labor suffer 
as a result thereof, then the producers must realize that they 
alone are to blame because they started this whole thing. 


Met Government Views 


Although in the conduct of the businesses given up we 
were well within our legal rights and felt that we stood on 
sound, economic ground, still we felt that it was our duty to 
promote confidence, co-operation and stable conditions and to 
remove grounds for agitation and criticism. We simply met 
the Government’s views and contentions along big, broad, con- 
structive lines, and we feel, therefore, that the packing industry 
in the future is entitled to fair treatment at the hands of the 
public. 

In this connection I desire to suggest that this is the 
proper time for the American people to realize that they have 
a direct and vital interest in the packing industry. 
close to all the people. In the past this industry has been a 
football in politics. Packer baiting has been a popular sport, 
and it appears that even this settlement is now seized upon and 
misrepresented by certain politicians to advance their own 
political ambitions. 


It is very 


If the people really apreciated the difficult and delicate 
position which the packers occupy between the producers and 
the consumers, the producers always wanting a high price for 
the live meat animals, our raw material, while the consumers 
always want cheap meat, which is our finished product, they 
would begin to realize we must be treated fairly. There can- 
not be cheap meat on the table of the consumer when we pay 
high prices for the raw material. As it is, the producer gets 
85 per cent of the sales price paid for the live meat animals. 


If the efficiency of the packing industry is cut down, or 
if the cost to manufacture and distribute is increased through 
a federal license law, then, necessarily, the producer must get 
less for his live stock or the consumer must pay more for his 
meat. 

The cost of live meat animals—of labor, taxes and of all 
supplies going into meat—has advanced tremendously in the 
last five years, hogs 150 per cent, cattle 60 per cent, labor 200 
per cent and supplies 220 per cent. It must be realized by all 
fair and sensible people that the day of cheap meat is gone 
forever, and yet, with these increases in cost to us, the whole- 
sale prices of meats have decreased 35 per cent since last 
spring. 

Must Get Fair Deal 


If the packers, as manufacturers and distributors, slaugh- 
ter the animals and distribute the meat with efficiency and at a 
reasonable profit, then they have discharged a great duty to 
the people. They must pay a sufficiently high price for the 
live meat animal to encourage production, On the other hand, 


they must sell the meat sufficiently low to encourage consump- 
tion. 


The efficiency of the packers must never be destroyed or 
materially impaired unless the public is prepared to pay the 
certain penalty. Rubber will stretch only so far, and this in- 
dustry can stand only so much strain. It cannot be kicked 
around politically in the future as it has been in the past. If 
the borrowing power of the packers ever igs destroyed, the 
people inevitably will be faced with increased cost of meats. 

The future of the packing industry and the part it will 
play in the daily life of the nation depends entirely upon the 
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attitude of the American people toward the industry itself. 
We are constantly between two great conflicting interests, the 
producer and the consumer, both having many votes, and, 
therefore, in the past we have been the prey of designing 
politicians and time servers. 

It is up to the public to see that we get a square deal, and 
in this the public is interested quite as much as the packers, 
and the sooner this is realized by the public the better it will 
be for everybody. It is high time for the thinking public in 
these days of radicalism to take a hand in this matter, if this 
vital industry is to be saved from the same expensive mess 
in which politics and inefficiency have placed the railroads. 

Some of us were not in sympathy with this settlement not 
only because we regarded it as a dangerous precedent for 
American business, but also because, as our cause was just and 
meritorious, we felt the American people, who always do the 
right thing in the end, finally would see that this great indus- 
try was treated fairly and justly. 

The settlement has been made. Whether wise or not, the 
motives back of it were patriotic, and, whether our judgment 
approves or disapproves of this settlement, it is now the patri- 
otic duty of every one to stand back of this settlement in good 
faith and give the new plan of operation a fair, square deal. 


SHALL WE USE OYSTER-SHELL LIME? 


Maryland offers a variety of lime-bearing materials, many 
of which are being used as the source of agricultural lime. 
In some sections of the state oyster-shell lime is found in 
abundance, while in other sections the limestone rock fur- 
nishes an adequate supply of lime for the farm. These mate- 
rials are usually available on the market in three different 
forms, (1) burned limestone or oyster shell, (2) raw pulver- 
ized material, and (3) hydrated lime or oyster shell. It is im- 
portant, therefore, that we have some definite information as 
to the relative value of these materials from different sources, 
and in their different forms. 

With the above in mind the Maryland Experiment Station 
a number of years ago started a series of tests in which some 


of the different forms of lime were applied in varying amounts 


to field plots upon which wheat and corn are grown in alter- 
nate years with crimson clover seeded after the wheat to be 
plowed down for corn the following spring. All applications 
of lime were made at the beginning of the experiment and 
in amounts varying from 1,000 pounds to the acre to a maxi- 
mum of 10,000 pounds. The results to date are summarized 
in the following table in which the benefits from different 
rates of application for each of the materials are averaged. 

It will be noted that the raw oyster shell has given a 
slightly better yield of wheat than has the raw limestone, but 
for corn the increase is in favor of the raw limestone. 


Results From Us? of Different Forms of Lime on Wheat 
and Corn: 


Four-year Average Yields 


Treatments Wheat Average of Corn Average of 
Three Plots Three Plots 
Average of all checks..... 13.1 32.5 
Raw pulverized oyster shell 18.9 36.5 
Raw pulverized limestone. . 17.4 38.8 
Burned oyster shell....... 20.4 40.3 
Burned limestone ........ 21.1 "38.6 
Gain for raw oyster shell. . 5.8 4.0 
Gain for raw limestone.... 4.3 6.3 
Gain for burned oyster shell 7.3 7.8 
Gain for burned limestone. 8.0 6.1 


The burned limestone has given a larger yield of wheat 
but a smaller yield of corn than the burned shel]. 

This experiment confirms other work of the Maryland 
Station and that of other states and leads to the conclusion 
that there is little room for choice between the different forms 
of lime except in the matter of cost.—A. G. McCall. 


PEA ROOT ROT 


By J. M. LeCato, Extension Plant Pathologist 
Delaware College Agricultural Extension Service, Newark, Del. 


Control dangerous plant diseases by (1) selection of re- 
sistant varieties, (2) seed treatment, (3) crop rotation, (4) 
proper culture and fertilizers, (5) spraying, (6) removal of 
all diseased plants. 


Introduction 


The canning pea crop is one of great importance. Last 
year (1919) over 11,000 bushels of seed peas were distributed 
to farmers in Delaware by the various canning companies, 
yielding a pack of 173,964 cases* in spite of great losses due 
to unfavorable weather, diseases and insects. 


The Survey of the Pea-growing Districts 


During the month of May many complaints concerning 
extreme losses to the pea crop came to the attention of the 
Department of Plant Pathology. The causes given for the 
troubles were so numerous and so varied that the Extension 
Pathologist deemed it necessary to make an extended survey 
of the infected areas to determine the amount of loss, and the 
cause or causes for this loss. 

The opinions of many growers and canners were sought 
during the course of the survey. These opinions may be 
summed up as follows: (1) An unusually early and severe 


_attack of pea lice sucked the life out of the plants, causing 


them to die. (2) All losses were due to unfavorable weather 
conditions, especially severe rain and sand storms. (3) Poor 
grades of fertilizers without any potash did the damage. 

Many of the opinions thus brought out by farmers were 
verified by the Department of Plant Pathology whose findings 
were as follows: ‘‘Many very fine fields were found which 
would compare with the best of any year, but the history of 
every good field showed that these fields had not been planted 
in peas from four to six, eight and ten years, and in the case 
of several good fields the owners did not remember the time 
when the land was sown to peas. The mere fact that many 
good fields were found would set aside the possibility that 
the season was entirely abnormal, or that wind and rains were 
entirely responsible for such losses, since every field received 
heavy and frequent May rains along with other adverse sea- 
sonal changes, besides many of the very best fields were ex- 
posed to strong winds and sand storms.’’ 

Practically all fields had an early and quite general dis- 
tribution of pea lice. The non-sick fields continued normal 
with rapid growth, quickly outgrowing the lice. This was 
not true where the land was sick, the lice early became con- 
taminated with the disease germs and abundantly infected the 
plants at the base of the stem. Wind and rains are contrib- 
uting factors on sick soils. On some new fields, with weak 
soils upon which only 400 to 500 pounds of 2-10 fertilizers 
were used, collapse from starvation was the chief factor. How- 
ever, most growers have learned that peas cannot be grown 
on run-down lands by use of low-grade fertilizers. Unless 
land is in good condition manure must be used. Inoculation 
of all good fields was well supplied, though some growers 


claimed not to have used soil or cultures in getting such good 
results. 


Continuous Culture a Failure This Season 


None of the fields examined, which were in peas the sec- 
ond season in succession, showed good results, and those fields 
which were in for a third or fourth season were practically 
failures, regardless of how well the land was fertilized, pre- 
pared, manured or planted. On such sick fields early seeding 
was equally disastrous with late seeding, while on the other 
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hand well-rotated and properly fed lands with peas planted , 
this season for the first time in four to six years produced, in . 


nearly every case, a good crop, with little sickness showing, 
though enough was present to indicate rotation should be 
practiced. 

Causes and Description of Pea Root Rot 


Excessive rains, sand storms and pea lice all aided in the 
dissemination of pea root rot, but the real cause of the whole 
trouble is a minute bacillus (B. lathyri). This small organ- 
ism may be easily spread by carrying sick soil from field to 
field, and may also be carried by the mouth parts of plant 


lice. The latter fact accounts for the disease being severest 
where lice were abundant. 


The disease is not limited to the roots of the plant, but 
may make its appearance as small reddish spots on the leaves, 
stems, and pods. Once attacking the roots, the disease as- 
sumes a more serious aspect, The protective outer layers of 
the root are destroyed, allowing soil fungi to enter, which 
finally turn the whole root into a rotted mass. The water 
supply is then cut off from the plant, the lower leaves begin 
to yellow, death is hastened, so that in a few days the whole 
field collapses and dies. 


Losses in 1919 


Many fields produced a normal crop, while other fields 
were a total loss, We estimated the pack at 45 per cent of 
a normal crop. 

The estimates given by several canners are as follows: 

“We will do well if we get 50 per cent of a crop.’”— 
Phillips Packing Company. 

“We will get a net yield of 40 per cent of a crop.’”— 
Webster Canning Campany. 

“We do not feel that we will get over 40 per cent of a 
crop.”—H. P. Cannon & Son. 

“We expect to have a loss of about $12,000 on 2,500 
bushels of seed.’’—Greenabaum Bros, 

“Our losses will run from 40 to 50 per cent of the crop.’’ 
—Torsch Packing Company. 


Experimental Evidence 

After we had completed the survey and had given out 
the above statement concerning the cause of pea root rot, 
many farmers were unconvinced and still thought lice were 
the real cause for the failure of the pea crop. We next de- 
cided to carry out a little experiment in co-operation with 
Mr. Torsch, of Milford, 

We selected a plot of land which had been planted in 
peas in the spring, and had proven to be pea sick. We divided 
this plot into four smaller plots as shown in the diagram and 
planted each plot with peas, lima beans, vetch, cow peas, 
clover and snap beans. All of the seeds planted germinated 
well and started growing immediately, The peas, however, 
stopped all growth when about half grown, dying completely 
Within six weeks. 


PLOT 1 PLOT 2 
Rye and Vetch Rye and Vetch 
Clover Clover 
Peas me Peas 
Lima Beans SI Lima Beans 
Soy Beans N Soy Beans 
Cow Peas a Cow Peas 
Snap Beans e Snap Beans 
*WHEAT fe *WHEAT 

PLOT 3 # s PLOT 4 
Peas Peas 
Lima Beans ie) Lima Beans 
Soy Beans 4 Soy Beans 
Cow Peas Cow Peas 
Snap Beans Snap Beans 
Clover Clover 


Rye and Vetch Rye and Vetch 


*Wheat planted to prevent washing. 


Plot 1—Rate of 18 tons manure per acre. No other 
fertilizer. 

Plot 2—Rate of 6 tons manure per acre. Rate of 300 
pounds salt per acre. Rate of 400 pounds fish scrap per acre. 

Plot 3—Rate of 9 tons manure per acre. Rate of 1 ton 
Agricultural lime per acre. 

Plot 4—Rate of 300 pounds of salt per acre. 
400 pounds phosphate per acre. 
2-8-3 fertilizer. 

By this little experiment we proved to ourselves, and to 
every farmer who saw the plots, that: 

(a) Soil which is thoroughly pea sick should not be 
planted in peas. 

(b) That lice do not cause pea root rot, as there were 
no lice present last summer. 

(c) That it is safe to plant other legume crops in pea- 
sick soil. 

(d) That different combinations of fertilizer neither in- 
crease nor decrease the amount of pea root rot, 


Rate of 
Rate of 400 pounds mixed 


Recommendations 


(1) The sources of seed peas should be carefully looked 
into by the purchaser as we believe pea root rot may be dis- 
tributed in this manner. 

(2) Peas should never be planted in pea-sick soil and 
should never follow a legume in direct rotation. 

(3) Lima Beans may be planted safely after peas and 
in pea-sick soil, 

(4) 16 tons of well-rotted stable manure plus 500 pounds 
ef good 2-8-3 mixture make an excellent fertilizer combination. 

(5) If peas are planted and cut early they may be prof- 
itably followed by sugar corn, tomatoes or lima beans. 


ACTIVITIES OF THE BUREAU OF CHEMISTRY IN 1919 


Chief Chemist of United States Department of Agriculture 
Outlines Work of Bureau of Chemistry on Foods, 
Drugs and Other Products. 


Enforcing the Federal Food and Drugs Act, developing 
methods in food distribution, finding uses for waste products, 
aiding industrial development by working out technical proc- 
esses, and reporting the results of chemical research are fea- 
tures of the work of the Bureau of Chemistry, U. S. Depart- 
ment of Agriculture, during the last fiscal year, as outlined 
in the recently published report of the Chemist and Chief of 
Bureau, Dr. Carl L. Alsberg. 

Although the staff of the Bureau was greatly depleted 
because of the unprecedented demand of the industries for 
experienced chemists, the volume of the work and the results 
accomplished in the technological and regulatory activities of 
the Bureau compared favorably with previous years, says the 
report. A larger number of prosecutions and seizures were 
effected than in any previous year. The constructive research 
work of the Bureau has not yet returned to normal because it 
was considered advisable to complete certain war problems 
which will have a bearing on peace-time industries, and be- 
cause of the loss of a number of the more experienced re- 
search chemists. Nevertheless, the momentum of the Bureau’s 
research organization has been sufficient to produce a larger 
number of publications than ever before. 

Enforcing the Food and Drugs Act—Slack-filled cans, de- 
composed eggs, fake egg substitutes, butter containing excess 
water, glue sold as edible gelatin, olive oil adulterated with 
cheaper oils, frozen oranges, canned tomatoes adulterated with 
water, ‘“‘soaked’”’ oysters and: scallops, cocoa adulterated with 


cacao shells, adulterated and misbranded vinegar, falsely 


labeled and adulterated stock feeds and misbranded medicines 
were among the violations of the Federal Food and Drugs Act 
on which 1,052 seizures and 843 criminal prosecutions, inaugu- 
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THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


By W. G. HIER 


former chief chemist and district factory supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 


soup and trimming pulp. 


New Processes 
Complete formulas 


. ANEW, simple, accurate, 


pulp testing method. 
The scientific preparation 
of non-preservative cat- 
sup. 


Bottling the same with- 
out after sterilization. 
How to pack trimming 
pulp the government will 
approve. 

Twelve chapters of solid 
meat—no trimmings. 


$5.00 POSTPAID 
CASH WITH THE ORDER 
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Quality Paint Gives 
Better Protection 


Quality products bought at a 
slightly higher price last longer and 
cost less in the end than cheap ones. 


JERSEY CITY, 


You would not expect a cheap 
suit of clothes to last as long and 
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suit; so you do not buy cheap clothes. 
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This long service will save the high labor cost of frequent 
repainting and also lower the ‘‘cost per year of service.’’ 
Dixon’s Silica-Graphite Paint is able to give longer 
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rated during the year, were based. Other products involved 


in the regulatory activities because of adulteration or mis-. 


branding, or both, were beverages, extracts, flavors, candy, 
coffee, tea, food colors, milk, cream, crude drugs, pharma- 
ceutical preparations, fruits, jams, jellies, lard, meat, poultry, 
nuts, syrups, spices, vegetables and water. 

Much of the time of the regulatory force of the Bureau 
was taken up with the prevention of the sale to the consumer 
of stale or tainted canned salmon. This work involved the 
examination in detail of the vast surplus stores of canned 
salmon held by the Army before they were permitted to be 
turned back into the ordinary channels of trade. 

Of 1,019 cases of all kinds reported to the Department 
as terminated in the courts during the year only three were 
reported as decidedly unfavorably to the Government. A 
number of important food-inspection decisions were issued. 
They included definitions and standards for soda water flavors, 
soda water, milk and cream, and rulings regarding colors in 
food and marking the quantity of food in package form, 

Improving Food Distribution—Progress is reported in 
the work of the Bureau on developing better methods for 
handling, packing, shipping and storing poultry, eggs and 
fish in order to reduce losses while in the channels of trade 
from producer to consumer, and to bring about more econom- 
ical distribution of these perishable products. 


It has been demonstrated that the use of 100-pound boxes 
in place of barrels for shipping fresh fish prevents damage 
and loss from the pressure and bruises to which fish in the 
bottom of barrels are subjected. Producers were instructed 
in the packing of fish, the loading of refrigerator cars and 
the building and equipment of fish freezers. Carload ship- 
ments of fish from Florida to Savannah, Louisville, Nashville 
and Indianapolis were supervised. Better methods for handling 
salmon in order to reduce spoilage from bacterial invasion 
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are being developed. Information on the preservation of 
Pacific Coast sardines by smoking has been disseminated. 
Many experimental shipments of fish have been made to de- 
termine the chief causes of spoilage and how to eliminate it. 


Instructions regarding accuracy in the commercial grad- 
ing of eggs have been issued. Efficient methods and apparatus 
for candling eggs on a commercial scale have been devised. 
The results of the studies on the preservation of eggs by cold 
storage have been published. Through co-operation with the 
Railroad Administration there was brought about a marked 
reduction in the breakage of eggs during transportation. 


Conserving Foods—Constructive methods for conserving 
foods from the season of plenty to the time of scarcity and 
means for preventing loss from spoilage have been developed 
as the result of research and experimental work. Special atten- 
tion was given to the development of an industry for drying 
fruits and vegetables with the view of improving the attrac- 
tiveness and the quality of the product. Commercial methods 
and machinery for drying have been studied. Laboratory 
investigations on an extensive scale were undertaken to com- 
pare the nutritional qualities of dried products with those of 
canned and fresh material, The results have been favorable. 
The drying work on the whole has been of practical assistance 
in establishing a sound permanent industry. 


Work on the preservation of foods by fermentation and 
bringing has been continued. Studies are under way to im- 
prove the manufacture of pickles and prevent the losses that 
occur at present because of softening of the pickles during 
storage. Improved methods for the manufacture of sauer- 
kraut have been developed in co-operation with manufacturers. 


The first complete and critical survey of the fat and oil 
industry of the United States was made in co-operation with 
the United States Food Administration, and the results, with 
statistics of the industry, have been published. 


We are headquarters 
for the best of every- 
thing in 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


SEEDS 


used by Canners 
Everywhere 


4 
4 
4 
a 
3 


THE CANNING TRADE. 


BETTER WORK—LESS LABOR—LESS STEAM 


Springville, Erie Co., N. Y., October 4, 1919 
Peerless Husker Company, 
Buffalo, N. Y. 
Gentlemen: 
We desire to say a word for your Exhauster. We placed two of these machines in 3 
our factories this season. One at the Springville factory and one at the Barker factory, , 
and we have found them very satisfactory. In fact we do not see how we have done } 
without them in previous years. They not only reduce the labor required, but do the 
work much better and at less cost for steam. We cannot say too much for them. 
Yours truly, 
THE SPRINGVILLE CANNING COMPANY, 3} 
(Signed) M. J. Delahoy 


PEERLESS ALWAYS MEANS SATISFACTION 


PEERLESS HUSKER COMPANY 519 Cornwall Avenue BUFFALO, N. Y. 
PEERLESS 


Husker, Washer, Rehusker, Exhauster, Syruper, 
Bean Snipper, Mixer-Silker. 


MANUFACTURERS 
~~~—~OF 


Pulp Machines and Pulp Finishing Machines 


—— FO R—— 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 


as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company 
Wells and Patapsco Streets BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 
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For the purpose of conserving sugar a number of sub- 
stitutes were investigated and methods developed for using 
various substitutes in the manufacture of soft drinks. 
uable service was rendered the soft-drink industry, since many 
bottlers who were unable to secure sugar were saved from 
disaster. Some of the substitutes proved to have such merit 
that they probably will remain in permanent use. Sugar sub- 
stitutes for use in baking and cooking were also recommended. 

Quite a different form of food conservation carried on 
by the Bureau was the work to prevent dust explosions in 
grain elevators and mills. In the past large quantities of 
grain and flour have been destroyed, and many lives lost from 


disastrous dust explosions. Methods for preventing such 
explosions have been worked out. Five thousand six hundred 
plants were visited for the purpose of having the safety 
methods adopted. As a result of this work there has been 
a marked reduction in the number of fires and explosions. 


Finding Uses for Waste Products—Corn cobs, one of the 
largest waste by-products of farming, may now be utilized 
as the result of processes which have been worked out and 
patented for the preparation from corn cobs of adhesive gum 
and of the rare sugar xylose. Processes for converting xylose 
into substances which may be useful commercially have been 
patented and published. 


Cull oranges and lemons not suitable because of size, 
shape or defects for shipment as fresh fruit are used for the 
manufacture of many useful foods and chemicals. A citrus 
by-products laboratory operated by the Bureau of Chemistry 
at Los Angeles, Cal,, has worked out new methods for the 
manufacture of marmalade, vinegar, candied peel, juice, citrate 
of lime, citric acid and other products. As the result of this 
work a profitable citrus by-preducts industry has been estab- 
lished on the Pacific Coast, Work is now under way in Florida. 
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A val- - 


Work to improve existing methods for the manufacture 
of starch from cull and surplus potatoes is under way. Methods 
for the manufacture on a small scale of syrup from cull sweet 
potatoes have been published. The curtailment of distilling 
and brewing, together with the war-time restrictions placed 
upon the consumption of sugar, seems to have stimulated the 
production of barley sugar or maltose, as well as that of mal- 
tose syrup. Since the extension of the uses of such material 
is a matter of some interest to the producer of barley, prac- 
tical studies on the uses of maltose syrup in candy manufacture 
have been undertaken. Preliminary results indicate that per- 
haps large quantities of maltose syrup can be employed in 
this way. 

Aiding Industrial Devclopment—Practical results are re- 
ported in work to aid in the development of the production 
of dyes, leather, naval stores, paper, fabrics and insecticides 
in addition to the technological work on foods. New processes 
for the manufacture of sensitizing dyes have been discovered 
and patent applications filed. A new dye of great value to 
physicians has been prepared. The new method for the pro- 
duction of phthalic anhydride, a valuable dye intermediary, is 
in successful commercial use. A new photographic developer 
has been produced and the process published. 


Results of investigations of the best methods for pre- 
paring hides and skins for the manufacture of leather have 
been published. A bulletin on the care of shoes and harness 
is in preparation. Work is under way on the water-proofing 
of leather, on the relative absorption of oils and greases by 
wet and dry leather. and on the testing of materials for in- 
creasing water resistance of sole leather. Specifications fo 
leathers for various purposes have been prepared. ; 

Reports on the production of naval stores, including gum 
rosin and gum turpentine, wood rosin and wood turpetine, 
have been published, Specifications on the properties, the 
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THE BALTIMORE Box AND SHOOK COMPANY 


—MANUFACTURER— 


901 SOUTH CAROLINE ST., 


BALTIMORE, MD. 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 


BALTIMORE, MD. 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
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Baltimore, Md. 


Stewart Builaing 
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sampling and the laboratory examination of turpentine have 
been prepared. The study of the water-proofing, mildew- 


proofing and fire-proofing of fabrics for farm use hag been. 


continued. 

Equipment to produce insecticides and fungicides on a 
emi-commercial scale-has been secured in order that manu- 
facturing processes may be improved and that new types of 
useful insecticides and fungicides may be devised. Methods 
for the manufacture of calcium arsenate have been published. 


The report of the chemist also mentions many scientific 
investigations relating to drugs, food nutrition and methods 
of analysis. The results of research, insofar as completed, 
have been published in various technical journals. 


SWEET POTATOES A LEADING CROP 
Large Production and Active Movement—lIncreased Storage 


in the South—Market Improves as Price of 
White Potatoes Advances, 


In point of production the sweet potato crop ranks high 
among food staples in the South and Southwest. The Decem- 
ber estimate showed 103,579,000 bushels, which is from one- 
third to one-fourth the usual crop of white potatoes. It is 


about three times the cabbage crop and seven times the crop 
of onions or field beans. 


Compared With White Potato Crop 


Average not far below the per acre yield of white potatoes, 
the sweet potato crop is usually sold a little lower than the 
white stock in the producing sections and has returned a little 
less per acre to the grower, but this comparison of the two 
crops does not hold for several of the Northern producing 
States, where, owing to more intensive methods, the average 
yield of sweet potatoes is considerably higher and the average 
price also higher than in the South. In these more Northern 
States the per acre return in favorable seasons is often con- 
siderably greater than the average per acre received for the 
white potato crop. 


THOMAS F. LUKENS COMPANY 
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CAN FILLING MACHINES 
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High Cost of Marketing 


The average grower of sweet potatoes finds his crop worth 
somewhat less per bushel or per acre than white potatoes, but 
on the other hand the average consumer ordinarily pays more 
for sweet potatoes and considers them somewhat of a luxury, 
to be used more or less sparingly. 

The wide margin between farm price and the price to 
consumers is a handicap to the success of the commercial crop. 
It seems to be due to the more perishable nature of sweet 
potatoes. This product decays quickly in warm weather, and 
consumers buy only a few pounds at a time because unwilling 
to take the risk of storing a larger supply. The dealer has to 
assume considerable loss from decay. He sells sweet potatoes 
mostly in small lots, and expects to exact a larger margin of 
profit. Eastern stock in Middle Western and North Central 
markets bears a high freight charge. The barrels, hampers 
and crates used for sweet potatoes increase the cost in com- 
parison with the bag and bulk method of shipment used for the 
main white-potato crop. 


Two Main Producing Groups 
Carlot shipments from various sections often show little 
relationship to the total crop, In nine Southeastern and South- 
western States production is very heavy. Alabama has pro- 


duced over 14,000,000 bushels in each of the two past seasons, 
having doubled production since 1915, Actual and relative 
increase has been nearly as great in Georgia and in Texas, and 
other States of this group, including also Arkansas, Florida, 
Louisiana, Oklahoma and Tennessee, have increased rapidly. 
Shipments from these States also show a strong tendency to 
increase, but are not so large as shipments from many other 
States producing smaller crops. These Southern and South- 
western States produce chiefly the soft, moist, yam-like varie- 
ties, which have only a limited sale in Northern markets and 
are used chiefly near points of production. These varieties 
are quite perishable and need to be marketed soon after har- 
vest unless suitable storage is provided. 


LANDRETHS’ 
BEET SEED 


Are you in need of any Beet Seed for 
this Spring and Summer sowing? If 
so, communicate with us and we will 
be glad to quote you prices. 


We have all varieties used by Beet Canners 


Landreths’ Best 
Detroit, Crimson Globe 


Crosby’s 
Improved Egyptian 


We are now prepared to make prices for 
this Spring and Summer delivery, and 
delivery after crop 1920 is harvested. 


D. LANDRETH SEED CO. 
Bloomsdale Seed Farms BRISTO a PA. 


Founded 1784 
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The Premier Preserving 
House Finisher of 
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Factory Products 
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More Pulp 
and Better Quality 


HE test of a cooking coil comes with the report on a day’s 

production and the grading of the product. Most any 
coil will produce your product if given enough attention and 
an indefinite allowance of cooking time. But quick cooking 
and high grade product were never secured simultaneously 
until Langsenkamp 


KOOK-MORE-COILS 


were perfected. There was always that sticking and scorching- 
always that interminable scrubbing and cleaning of corners 
and crevices, nipples and elbows-always, thru wasted cleaning 
time and slower cooking capacity, the small daily output 
and in many instances, a low grade of pulp. 

Kook-More Koils eliminate all this lost motion and 
wasted effort in cooking. They conserve time and labor 
and increase production. They have practically doubled 
the cooking capacity of dozens of canning plants without the 

addition of a single tank. 
The Standard for 12 Years The successful performance of KOOK- MORE-KOILS 
are a result of a successful effort to combine simplicity and 
efticiency in cooking equipment. 

You should learn how Kook-More-Koils will help your 

plant make more money next season. Write us today for 


Used by Every Large Preserving Factory facts. 


Other LANSENKAMP Products:—Copper Steam Jac- 
in United States and Canada. keted Kettles, Standard Continuous Agitating Cookers, 


Rotary Washers, Tomato Crushers, Sanitary Desectiable 
Pumps, Sorting Tables, Syrupers, Feed Water Heaters, 

. Steam Traps, Gasoline Fire Pots, Brass Handy Gate Valves 
Guaranteed Capacity, Sixty Gallons the Minute and Enameled Lined Pipe. A request will secure complete 
information on your needs. 


seit F. H. LANGSENKAMP 
Willi iam S. K ern INDIANAPOLIS, INDIANA 


Eastern Representative ~, Western Representative 
S. 0. RANDALL’S SON NGSEN ANDERSON- 
Wilkesbarre, Pa., U. S. A Baltimore, Md. ANG SENKANP ge - 
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Market Quiet on Canned Fruits—Meeting of the Alaska Pack- 
ers in San Francisco—Pear Growers’ Association Also 
Meets—Pack of Tuna Fish Disappointment 
—Notes of Interest. 


Reported by Telegraph. 


San Francisco, January 30, 1920. 

A very quiet market is ruling on California canned fruits, 
with stocks at low ebb in first hands and no one taking much 
interest in either buying or selling. Canners are engaged in getting 
their plants in readiness for the season of 1920, and are more 
concerned with the contracting of supplies than they are with 
Gisposing of the odds and ends of last season’s pack that may 
be on hand. The crop outlook for the present year is rather dis- 
couraging, owing to the lack of rain, and it is scarcely reason- 
able to expect that the output can be as large as last year. Grow- 
ers are not willing to sell their crops, except at extremely high 
prices, and values will not be determined until the danger of frost 
is passed. Opening rates on vegetables are commencing to appear, 
those on spinach having been named recently, and prices on aspar- 
agus will probably be announced about the time that packing 
commences. So far, there is nothing in sight that suggests prices 
en any items below those named last year. In fact, the outlook 
is for higher prices on most lines. 

The twenty-seventh annual meeting of the Alaska Packers 
Association was held at the headquarters of the organization at 
San Francisco, on January 20. and an extra dividend of $20 
a share, payable in Liberty Bonds at par, was announced in addi- 
tion to the regular annual dividend of two per cent. and the 
regular quarterly dividends. Officers were chosen as follows: 
Henry F. Fortmann, president; William Timson, R. I. Bentley 
and A. K. Tichenor, vice-presidents; Walter D. Motts, secretary- 
treasurer; directors, Henry F. Fortmann, William Timson, Bal- 
four D. Adamson, W. J. Hotchkiss, R. I. Bentley, Frank G. An- 
cerson, Warren Gregory, A. G. Griffin, F. D. Madison, C. W. 
Griffin and C. H. Bentley. 

In his annual address President Fortmann stated that the 
pack for the season of 1919 was 571,170 cases of canned salmon 
and 539 berrels of salt salmon. Depreciation in exchange rates 
precludes selling abroad, he said, except at price concessions, and 
in consequence the domestic market is well stocked on the cheaper 
grades, with considerable pressure to sell. With a settlement of 
industrial disturbances he predicted would come a good local 
demand for the cheaper grades of salmon. Fourteen plants were 
operated in Alaska and one on Puget Sound, but these returned 
no profit for the year. The profits for 1919 were principally 
derived from earnings of vessels on commercial yoyages and the 
sale of salmon packed in previous seasons, these amounting to 
$522,054.88. The net earnings of the insurance fund, which 
amounts to $4.423,144.82. were $770,862.40. The resources of the 
Association were put to great strain during the influenza epidemic 
of 1919, almost the entire adult native population in the Bristol 
Bay district having been wiped out. Care of the sick and orphans. 
burial of the dead and cleansing native habitations, occupied the 
attention of members of the packing fleet. 

The pack of the Association for 1919, according to varieties, 
is as follows: Sockeye, 14.464 cases; Red, 344,834 cases: King, 
20,251 cases: Coho, 19497 cases; Pink, 141,891 cases, and Chum, 
30,235 cases. 

The annual meeting of the California Pear Growers’ Asso- 
ciation was held at San Francisco, on January 19, and the fol- 
board of directors was chosen: R. J. Coggeshall, R. C. 
James F. Elliott, F. A. Edinger, Peter J. Huth, Henry C. 


lowing 
Dorsey, 
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Malone, R. PD. Meyer, E. C. Rand, E. A. Smith, Frank T. Swett 
and F, A. Wilcox. Frank T. Swett, of Martinez, was re-elected 
president; F. A. Edinger, of Hood, secretary, and A. D. L. Hamil- 
ton, assistant secretary. The members of the Association grew 
$2,200,000 worth of pears during 1919, of which one-half were 
sold to canneries, the balance being dried or shipped in the fresh 
state. The Association encouraged canning and an average of $85 
a ton was secured for the best grades. The canned pack was the 
largest on record and a considerable portion of this has been 
shipped to Great Britain. President Swett called attention in his 
report to the fact that during the past ten years an average of 
80,000 tons of pears has been produced annually, and predicted 
that this output would be doubled within the next ten years. 
A national advertising campaign on California pears is planned 
as soon as eighty per cent. of the pear growers of the State enroll 
as members. 

The pack of standard White Tuna fish during the past year 
was a disappointment and packers have not been able to fill more 
than a small percentage of orders. Efforts are being made to 
educate the trade to the use of Striped and Bluefin Tuna, since 
about two-thirds of the pack now consists of the latter grade. 

The extremely cold weather that prevailed in Oregon and 
Washington during December and January is believed to have 
done great damage to berries and fruits and the outlook is for 
light crops during 1920. Packers of loganberries are already offer: 
ing growers eight cents a pound, with increases should the market 
price rule higher. 

Advices from Honolulu indicate that another record pack of 
pineapple may be expected during the coming season, the output 
for the year being estimated at 6,000,000 cases. 

The Western Canning Company has opened sales offices at 
417 Market street, San Francisco, in charge of James B. Kent. 

A shipment of six carloads of canned ripe olives was made 
recently from the Mount Ida plant at Oroville, Cal., the goods 
going to Eastern distributing points. 

Frank E. Booth, founder and president of the F. E. Booth 
Company, has left for New York, and will sail for Europe early 
in February to re-establish the company’s foreign business, which 
was eliminated by the war. Business associates at San Francisco 
rendered him a banquet at the Palace Hotel just before his 
aeparture, 

Isador Jacobs, president of the California canneries Com- 
pany, San Francisco, recently addressed the members of the Union 
League Club on “After the War Observations.” 

Julius A. Landsberger, president of the Hunt Brothers Pack- 
ing Company, has been added to the board of directors of the 
California Manufacturers’ Association, which 
membership of five hundred. 


now includes a 
The Santa Clara Valley Canning Company has been incor- 
porated at San Francisco, Cal., with a capital stock of $200,000, 
by Hugo Arnstein, L. I. Sussman, H. U. Brandenstein, M. O'Neill, 
W. B. Davie, Gaspare Greco, L. I Pecoraro and Philip Barbacci. 
The Roseville Packing Company has been incorporated at San 
Francisco, Cal., with a capital stock of $200,000 for the purpose 
of engaging in the canning business at Roseville. Cal. The incor- 
porators are Richard Lea, A. E. Ruedy and A. J. Gaydos. 

-aul A. McAbee, of Porterville, Cal., who recently purchased 
the plant of the Bakersfield Canning Company at Bakerfield, Cal., 
announces that this will be enlarged to four times its present 
capacity. 

Schuckl & Co., canners of San Francisco, Cal., have opened an 
cflice at London, England, under the management of J. H. 
Pearson. Other branches are maintained at Seattle and New 
York. 

The Cobb-Leary Brokerage Co., Ine, Fay Building, Los 
Angeles, Cal., has been ajpointed selling agent for the North 
Ontario Packing Company 
BERKELEY. 
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IT PULPS 


The 20th Century Centrifugal 


FRUITS 
POMACE 


We sold a bunch of them 
at the Convention 


DID YOU GET YOURS? 


IT_FINISHES 
CATSUP 


THE 20th CENTURY MACHINERY CO. 
MILWAUKEE, U. S. A. 


ERCHANDIS= BROKER 


i 


Gils Ne > —| ERs Am \N 
Zl S Willis 
ROANOKE; Po VIRGINIA. 


GOVERNMENT TO STOP FAKE SALES 


With the aid of the National Vigilance Committee of the 
Associated Advertising Clubs of the World and local vigilance 
committees and better business bureaus of local advertising 
clubs, the War Department at Washington is inaugurating a 
campaign against the deceptive advertising and sale of goods 
by merchants operating what they call Army and Navy Stores. 

At the request of B. A. Mattingly, Chief of the Sales Pro- 
motion Section of the United States War Department, the 
National Vigilance Committee of the advertising clubs has 
just issued a bulletin to local advertising clubs, pointing to 
some of the dangers to the public in connection with such 
operations, and suggesting action on the part of local com- 
mittees. In part, this bulletin is as follows: 


“The Government is retailing the surplus Army and Navy 
goods through its twenty-five stores distributed over the United 
States, known as ‘Army Quartermaster’ Retail Shoes Div. 
Unscrupulous men are everywhere taking advantage of this 
situation, imposing their self-named ‘Army and Navy Stores’ 
upon an uninformed public. Only governments have armies 
and navies. The use of either of these words in the trade name 
of a store may create the impression at this time that such 
an establishment is an official outlet for Government goods. 


“An army captain, upon his discharge from the service, 
began the promotion of an oil company which he called the 
Army Tularosa Oil Company. The War Department frowned 
upon this use of the word ‘Army’ and advised him to discon- 
tinue its use as a part of the company’s trade-name. A grand 
jury at Toledo, Ohio, recently brought indictments against 
John W. Compton and Chester O. Compton, of Findlay, Ohio, 
doing business as the ‘United States Audit Bureau, Washing- 
ton, D. C” In commenting upon this the Collector of Internal 
Revenue stated that it was a warning to all private concerns 


This simple, clean-cut mach- 
ine relieves you of the burden 
of mechanical upkeep. 


It is the last word in double 
seaming. 


Every machine for can making 


CAMERON CAN 
Successors to TORRIS WOLD & CO. 


No change of ownership, personnel or location 


CHICAGO, U. S. A. 


THE CANNING TRADE. 


MACHINERY CO. 


advertising in a way to lead to the impression that they are 
Government agencies. These cases clearly point out the prin- 
ciple involved in ‘Army and Navy’ stores. 

“Many of these merchants have surplus Government goods 
for sale. However, in their advertising they may make it 
appear that practically all of their goods are of this origin, 
whereas, in many cases, the Government goods for sale are 
merely a ‘bait’ to further the sale of cheap commercial goods. 

“The identification of Government goods is difficult, In 
checking up on canned goods it will be necessary to see the 
crate in which the cans were packed and to look there for the 
Government inspection stamp. 

“Shoes made for the Army, but rejected, may neverthe- 
less contain one or two United States Inspection Stamps upon 
those parts of the shoes which were approved. When such 
shoes were turned back to the factory there was no easy way 
of obliterating the inspection marks, and consequently the 
fact that a merchant may have Army shoes on which are 
stamped Government inspection marks does not necessarily 
mean that the shoes are surplus War Department goods. The 
War Department has lately declared 1,900,000 pairs of Army 
shoes surplus goods, and will market them through the twenty- 
five Government retail stores. Previous to this time the 
Government has had no new Army shoes for sale, the few 
shoes which have been sold having been renovated shoes sold 
through the twenty-five retail stores.” 

Successful action has been taken by vigilance committees 


in several cities, the bulletin of the advertising clubs shows. 
In some cases the men operating such stores have been in- 
duced to be truthful as to the origin of their goods and the 
fact they have no connection with the Government through 
frank presentation of the fact that they would prosper better 
by being honest in their statements. In other cases such 
interviews have been held in the presence of prosecuting 
attorneys or other public officials charged with the enforce- 
ment of the law. 


The Cameron No. 154 


DOUBLE SEAMER 


Attaches Covers to Filled Cans 
of the Sanitary Type 


~ 


> 
~~ > 


a 


! 
= 


» 


42 
4 
( 
7 ve ‘ | 
: 
| 
Atk 


THE CANNING TRADE. 


en 


We’re all attention when it comes 
to taking orders. 


Special attention, in fact, is given 
every detail of your requirements from 
beginning to end. 


We’ve been making boxes for over 
62 years and we know our business inside 
out and upside down. 


We know the shipper’s needs and, 
like good soldiers of business, we make 
it a point to carry out his orders to a T. 


If you want ’em quickly, you get 
"em quickly. 


And there you are. 
What are your commands? 


Embry Wirebounds Box Company 
Branch of Embry Box Co. 


Incorporated 


828-C South 20th Street Louisville, Ky. 


The Book You Need! 


Thoroughly Revised and Up-to-date 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


‘“‘T do not believe that any one of you is wise 
enough or so wise that you can’t learn something 
about your business. If you have learned it all, 
why it is time to say that you want to depart 
in death with a finished job. It does not mean 
that the job is finished, but it means that you 
have finished, because that is as far as you can 
go.’—H. W. Phelps, before Western Canners 
Association. 


THIS BOOK WILL HELP YOU GET 
READY FOR INSPECTION 


Learn How To Pack New Goods 
Factory Operation and Process Times 


THE ONLY BOOK NOW USED 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 


e 
as 
= 
a 
\ 
Complete Course 
Canning 
G = 
@@ 
| 
‘ 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


Manager and Editor 
Baltimore and anil Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48rd Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on —h 10 Cents each. 
ADVERTISING RatTes.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THr TrapDe Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Trabe for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, FEBRUARY 2, 1920 


HAVE THE BOLSHEVIKI GOTTEN LOOSE? 


Owing to the wonderful vista opened up to the whole 
canned foods industry, and to every packer of canned foods 
wherever he may be located, by the great advertising cam- 
paign now under way. it is commoniy remarked that the in- 
dustry has been reborn, is entering a new day, and is just 
beginning to find itself. All this, of course, denotes remark- 
able changes within the industry. 

But the industry was not ready for such utterances as 
are contained in the following circular, which was handed out 
in the lobby of the Hotel Statler on Wednesday afternoon 
of Convention week. Nor is the industry ready to endorse 
such a move. We do not know who is responsible for this; 
there seems to be no one, or group of men, willing to father 
it. It must, therefore, be regarded as irresponsible: 

Stop—Think! The canner occupies the weakest 
position in the chain of food production. He must 

pay what the farmer, laborer, can manufacturer, 

coal dealer and others ask and he must take what 

he can get. 

In 1920—His position is weaker than ever be- 
fore. The packers are eliminated, His only market 

is the wholesale grocer. The wholesalers are organ- 

ized and act as one man. They now have a definite 

policy, and its purpose is to throttle the canner— 
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they buy only enough to carry on their current busi- 
ness. 

Has this policy worked in 1919? It has. The 
price of canned foods in the retail stores has not 
decreased. The wholesalers’ profits have been greater 
than ever before, The canner has held the bag and 
is holding it today. 

Why? Because he packs more than he has the 
financial ability to carry. He is weak financially 
and his adversary is strong. Therefore, our markets 
have been and are constantly ruined by those who 
are forced to sell to get money to pay their bills 
and bank loans. 


If we are to survive in the 
perilous days ahead we 
must correct this condition. 


And to do so these things are necessary: 


1. Every canner should make it his individual aim 
to provide himself with funds sufficient to pay all 
the expenses of his pack and hold it until it is 
wise for him to sell, 

2. Each canner should rigidly refrain from contract- 
ing for a greater pack than he can pay for. 

3. Each canner should encourage in all ways the 
building up of the finances of the weak plants 
in his neighborhood, or their consolidation into 
strong companies, realizing that a competitor who 
is strong financially is no injury to him, while 
one who is weak financially is a menace. 
Stop—Think! Build up your financial resources, 

Limit your business to a point where you can 
take care of yourself. 

Help your neighbor do the same. 

Let‘s each get on a sound money basis, where we 
can meet the men we are to sell to on equal terms, 

Let’s get the entire industry on that basis, too. 


Stop—Think—Go slow and be safe. 
Plunge and we will all go broke. 
1920—A Perilous Year The jobbers are 
stronger than ever before. They have driven the 
packers out of business. They intend to buy from 
us at the very bottom prices. They have proved in 
1919 that they can control our market by a sys- 
tem of hand-to-mouth buying. Let no one fool us 
into the belief that they will buy futures in 1920 at 
decent prices. They would be fools to do it, and they 
are not fools. Their system would have ruined us in 
1919, except for an absolute failure of the tomato 
crop in the East. Everyone knows what they have 
done and are doing to us on corn prices—if not, let 
him buy a can in a retail store and then compare 
our market with the price he pays. 


We must expect no buying of futures at a living 
price, We must expect to pay for our pack out of 
our capital and then fight for our market throughout 
the whole year. We must each get ready for that 
and help get our industry ready for it. Whoever does 
not is an enemy to all the rest of us. 

Suggestion for the Convention: Let’s stop find- 
ing ways to SPEND money and develop a few ways 
for SAVING some. 

(1) A committee to force can prices to some reason- 
able level or break the trust that controls them. 

(2) A committee to advise upon and co-ordinate 
acreage costs. 


(3) A committee to do something about the ever- 
rising costs of cases, labels, etc. 
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Growers Exclusively of 


SWEET CORN SEED 


WE GIVE SPECIAL ATTENTION TO THE 
GROWING OF CANNERS’ VARIETIES 
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(4) A committee to consider brokerage rates and 
secure genuine representation in the interest of 
the canner. 


(5) A fair price committee to advise with canners 
about their costs and the fair margin of profit 
they should have. 


(6) A financial committee to induce canners to carry 
out the financial policies suggested in this leaf- 
let—to promote correct financial methods—to 
stop risk-taking and develop plans to prevent 
sacrifice and forced selling. 


(7) A committee to secure fair treatment from the 
jobbers or develop new avenues to the consumers 
for us. To ascertain from the jobbers what 
quantity they have a market for and to inform 
us what quantities we can expect to sell. 

Let us stop reckless business meth- 
ods based on borrowed capital. 
PLAY SAFE AND THINK HARD 


It looks very much as if the whole intent of this circular 
is to decrease the packing of all canned foods during 1920. 
There are a lot of evident truths in the statements, which, 
however, will not stand regid investigation, and such are 
always the most dangerous kinds of truths. This is a very 
fair sample of the kind of literature the Bolsheviki use to 
influence their followers, and hence our heading to this article. 

At none of the meetings was there a hint of any such 
thoughts, and the circular, therefore, made the more stir. 

The canners should be better financed, but how can the 
can man, the label printer or machinery man reduce his price 
when everything entering into the production of his goods, 
and all labor steadily going higher and higher, and the pro- 
duction cf labor growing less and less? 

The industry needs a vast increase in the production of 
all canned foods to meet the vast increase in demand which 
will surely be present next fall, after this advertising campaign 
has run all during the spring and summer, The demand will 
be there, without a shadow of a doubt, and the goods must be 
there to meet it, 2 

This is the kind of propaganda which the industry must 
avoid, and we publish it so that you will be on your guard. 

Next week we will begin the reports of this big and his- 
toric Cleveland Convention, and you will find it most inter- 
esting and important. 


CYNICISMS 


Said by Mr. Salmon VP. Chase to Mr. Horace Greeley: “The 
way to resumption is to resume.” Thus encouraged, I shall 
resume. 


Blighted by the minus sign’s hateful shadow— 


Maryland Oysters, 
Maryland Peaches, 
Maryland Peas, 
Maryland Pineapples, 
Maryland Strawberries. 


A little lad of six, who is the object of my tenderest and 
most solicitous attention, is being taught to read—not, however, 
after the manner that I was taught to read. 


That ancient code, the a b c's, has no part in his educational 
ecohbomy—he does not know the a b e's, and doubtless never will 
know them. yet at the age of six he is reading reasonably well, 
I think. 

Take this sentence, for instance: “Pleased with the danger, 
the waves ran high.” In order to read the sentence clearly it is 
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important that each word shall have been clearly registered in 
the memory, otherwise the little reader, all befuddled, will halt 
and hesitate quite helplessly. 

Likely as not the word “danger” will give trouble, and all 
because the child does not see “danger” clearly. If the child is to 
read “danger,” the word must be impressed and then re-impressed 
on the memory. 


It is even so with us children of a larger growth. We see 
“danger,” but we do not sense the nearness of its presence as 
clearly as we should. Our failure to see danger does not, of course, 
remove the menace of its presence. 

Years and years ago there was the threat. of danger to one of 
Maryland’s most cherished possessious—the oyster beds of the 
Chesapeake Bay. In this case it were idle to insist that the 
danger was never clearly apprehended, though it may be said 
that the full extent of the danger was not clearly apprehended, for 
had it been we should likely have striven to prevent the deplorable 
condition that has meanwhile come to taunt us. 

We may not be sure that the tomato situation in Maryland 
is without the threat of danger. ‘During long years we have re- 
garded the position of Maryland in the production of canned 
tomatoes as being quite unassailable. But. after all, is the posi- 
tion of Maryland quite as unassailable as we could wish it? Is 
there not danger both from without and within? 


But it isn’t altogether a question of production. Maryland's 
pre-eminence in the domain of tomato canning depends as much 
on the retention and the intensive development of her markets 
as on the productivity of her soil and the extension of her canning 
operations. 


There has been more of competition among Maryland canners 
than has been wholesome for them. What is needed, and badly 
needed at that, is more of co-operation and less of that peculiarly 
baneful competition that has thwarted the best hopes of the great 
eanning business of Maryland. It is well for Maryland canners 
to remember the injunction which Mr. Benjamin Franklin uttered 
at the signing of the Declaration of Independence: “We must all 
hang together, or assuredly we shall all hang separately.” 


It is possible for us to serve our separate personal concerns 
most acceptably and yet be able to lend a hand in the development 
of the canning business in Maryland as a whole. The canning 
business in Maryland is full of complexities and of jarring, dis- 
cordant elements; and one does not have to go far to find the 
reasons why. 


Few businesses contain the same awkward and complex con- 
stituent elements. There is awkwardness and complexity of num- 
bers—perhaps there are many more tomato canners in Maryland 
than is wholesome for the canners themselves and for the trade; 
yet, what is one to do about it?) A panacea for many of the ills 
that afflict us will be found in the co-ordination of all our hopes 
and resolves and aspirations; but no scheme of co-operation that 
isn’t absolutely all-embracing can ever be effectual. It must 
include all Maryland canners “without reference to previous con- 
dition of servitude.” 


Sometimes I am genuinely alarmed at the apathy which the 
Maryland canner manifests towards situations which I hold to be 
of the utmost importance and which he accepts with the most 
annoying nonchalance, just as if they were quite inevitable. 


I wish there were more of the spirit of Combativeness among 
them. I wish there were a greater readiness among them to fight 
the situations which often come to visit actual hardship upon 
them. But they do not seem to care. They seem to be imbued 


(Continued on Page 49) 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Miscellaneous—Contd. 


FOR SALE—lIn stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE— 
1 Monitor Pea Grader, 
1 Monitor Spring Bean Cutter. 
1 Cyclone Pulping Machine, complete set castings for 
Canners’ Supply Conveyor, with capacity of 90 women. Ad- 
dress Edgar W. Davies, Leesbury, N. J 


— 


FOR SALE—A number of Angelus Double Seamers. 
All modern and in good condition, some new. Equipped 
for No. 1, 2, and 3 Standard cans. Address Box A-723, 
care of The Canning Trade. 


For Sale—Miscellaneous. 


FOR SALE—Complete canning outfit less boiler, 


good location if properly handled. Address Box 595 
Shreveport, La. 


FOR SALE—Hot-Bed Glass and Sash. Any size, 
any quantity—either Single or Dougle Glass. Write us 
for prices. Baur Window Glass Co., Eaton, Indiana. 


FOR SALE~-Two Stickney Syrupers in A-1 condi- 
tion. Reason for selling these—necessity for increased 
syruping capacity. Smithfield’s Pure Food Co., Inc., 
Rochester, N. Y. 


FOR SALE FOR IMMEDIATE SHIPMENT—-2 
one hundred gallon Copper Steam Jacketed Kettles with 
2% inch outlets, tested to 175 lbs. water pressure. Ahlers 
& Gregoire, Coppersmiths, Louisville, Ky. 


FOR SALE—40 H. P. Boiler and Stack; Cyclone 
Pulp Machine; Kern Finisher; two 500-gallon Kook 
More Coils and Tanks; Hot-Air Engine; Copper Kettles. 
Downham & Co., Wyoming, Delaware. 


FOR SALE—Cans and boxes: 950 No. 2 wooden 
boxes; 500 No. 10 wooden boxes; 445 No. 3 wooden 
boxes; 400 No. 514 wooden boxes; 10,000 No. 2 cans; 
40,000 No. 3 cans, some slightly rusted; 8,500 No. 10 
cans, few slightly rusted; 10,000 No. 5% cans. These 
supplies located near New York, want to sell them to 
some packer in New York State or in the Tri-States, at 
a very favorable figure. Good chance to get some cans 
cheap. Address Box A-716, care of The Canning Trade. 


FOR SALE—1 Invincible Corn Husker, used only 
three days; 1 M. & S. 6-pocket corn cooker-filler, used 
two seasons, but in better working condition than when 
new. These machines are in A-1 condition. Write the 
DeGraff Canning Co., DeGraff, Ohio. 


FOR SALE—4,000 Cases Standard Pack Sweet Po- 
tatoes, packed in cans (No, 1 and 15 oz. net), 2 dozen toa 
case. Good quality. Fresh stock. Address Walton 
County Canning Co., De Funiak Springs, Fla. 


FOR SALE—Practically new, one complete Tomato 
Pulp outfit, consisting of Rotary Washer, Indiana Pulper, 
Kern Finisher, two 500-gal. Cyprus tanks with double Kook 
More Coils, traps, drawoffs and etc., 10 H. P. electric mo- 
tor pulp tester, and 2,000 5-gal. cans. One power bean cut- 
ter. Address Box g2, Buchanan, Va. 


FOR SALE—11 Retorts 40 inches by 72 inches in- 
side, with thermometer and controls complete; Peerless 
Steam Hoist; 1 Merril Soule Filler, fitted for No. 3 short 
can; 1 Merril Soule Filler, fitted for Potted Meat; 1 
Buffalo Silent Cutter; 2 No. 5 Standard Peerless Exhaust 
Box; 2 Sprague Lowe Tomato Washer; 2 Roller Tomato 
Picking Tables. Address W. H. Dyer Company, Evans- 
ville, Indiana. 


Wanted—Miscellaneous. 


WANTED—One Continuous Cooker; 10,000 brace 
hoskets ; 20,000 No. 3 paper cases ; two closed retorts, 40x60. 
C. T. Harward, Halls, Tenn. 


WANTED—1 Used 300 to 500-gallon Glass En- 
ameled-Lined Steel Jacketed Kettle in good condition. 
Address Greenabaum Bros., Inc., Seaford, Del. 


WANTED—To lease or buy small packing house in 
tomato section of Harford County preferable, suitable for 
packing 20,000 cases per season. Address Box A-726, 
care The Canning Trade. 


FOR SALE—First-class line canning machinery, 
practically new, consisting of Tomato Washer, Scalder, 
Filler Table, Exhauster, Kettles (Open, Closed and 
Steam Jacketed), Crates, Hoist, Pulper, Corn Machin- 
ery, etc. Will sell as a whole or separately. Also 25,000 
Glass 6-oz. Jelly Tumblers in cartons. Address Box 
A-729, care of The Canning Trade. 


FOR SALE—200,000 Solder Hemmed 1 3-8-inch 
caps for C. & H. cans, $1.50 per M. Address Thomas 
Canning Company, Grand Rapids, Mich. 


FOR SALE—1 All-metal Cyclone Pulp Machine; 1 
Hamachek Viner Feeder. George Van Camp & Sons 
Co., Westfield, Ind. 


For Sale--Factories 


FOR SALE—Two well-equipped Tomato Factories 
in Southern Maryland. Full particulars on request. 
Will take twelve months’ secured note, if desired. W. 
E. Robinson & Co., Bel Air, Md. 


FOR SALE—New cannery with large warehouse: 
four new boilers and Corliss engine; iron enamel lined 
and copper kettles, and other necessary machinery, all in 
excellent condition for packing sauce, tomatoes, apples, 
peaches, pears and other fruits and vegetables. Located 
on railroad siding at Dover, Delaware. F. Romeo & Co., 
Inc., 734 Washington Street, New York City. 
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For Sale—Factories—Contd. 


FOR SALE—We offer for one of our clients desir- 
able Southern Michigan cannery. Good location; well- 
known quality pack. Sale of output assured. Address 
Detroit Commerce Co., Owen Building, Detroit, Mich. 


FOR SALE—Canning Factory, Jessup, Maryland— 
k. & O. R. R.; 15 miles from Baltimore—including large 
‘two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. ‘Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted tor in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


FOR SALE—A new two-line canning and pulp factory 
situated in one of the best sections of the State, on railroad, 
and state road. City water, electricity, pienty experienced hel, 
and can be operated as economically as any plant in the 
country. Unexcelled shipping facilities to any point. Owner 
retiring from business. Located at Camp Parole, Md. W., B. 
& A. Electric R. R. For further information write or appl, 
to Chas. Wacker, Owner, Catonsville, Md. Phone, Catonsvill> 
321. 


FOR SALE—Canning Factory, adjoining corporate limits 
Columbia, Tenn. City sewers, city water, electric lights, un- 
limited tomato acreage, abundance of labor, two-story factory, 
two-story warehouse, concrete floors, private side track, two 
acres. Think old manager can be employed. Good banking 
facilities. Address Box B-719, care The Canning Trade. 


NOTICE—Chance of lifetime to buy one the best 
located and most modern Corn Factories in Southern 
Ohio. Capacity with one line 50 to 60 thousand cans in 
10 hours. Buildings new and new machinery. Sanitary 
cans. All installed in last four years. Morral husking 
machines, six plunger filler, dump for farmers unload, 
350-ton silo, 150 H. P. boiler, cement lower floors, own 
private well, also city water, own private switch, 3% 
acres of ground. Located in town of 1,200, has electric 
lights, 24-hour service, water works, etc., and one of the 
best farming communities in State. No other factory 
here or close. Sixty miles from city on one of the main 
lines. Only reason would sell on account of health, and 
have made enough to retire. Will make big’ sacri- 
fice for quick sale. If you mean business, address Box 
A-727, care of The Canning Trade. State what you want, 
etc., and when you receive my answer and address come. 
AM GOING TO SELL. Purchaser will be lucky fel- 
low. 


For Sale—Seeds. 


FOR SALE—700 bushels Woodruff’s Growing 
Alaska Pea Seed, 1919 crop, now in New York State 
warehouse. Address Box A-%24, care of The Canning 
Trade. 


FOR SALE—Alaska Seed Peas, extra fine quality ; 
shipment by Leonard Seed Co. from growing station. 
Price, 13 cents per pound; sacks extra. Address Chas. 
G. Summers & Co., Inc., Baltimore, Md. 


FOR SALE—Greater Baltimore Tomato Seed, 
packed in 4-ounce packages, crop 1919, germination test 
very high, harvested from tomatoes grown in the most 
productive sections of Indiana. Price $2.00 per pound. 
4-ounce sample on application for 50 cents postage paid. 
Address Box 554, Indianapolis, Ind. 


EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position as cannery manager; 25 years experi- 
ence packing fruits, vegetables, marine products, jams, jellies, 
condiments, specialties, etc. Familiar with entire details of 
business from growing of crops to selling the finished vroduct. 
Salary or per cent. A 1 reference. Address Box B-722, care 
The Canning Trade. 


WANTED—Position where services can be utilized by married 
man, 34 years of age. Technical education, chemist and bac- 
teriologist. Thoroughly familiar with manufacturing of Jams, 
marmalades, baked beans, tomato products, sauer kraut, ete. Have 
full knowledge of machinery required, also the installing of same. 
Address Box B-728, care The Canning Trade. 


HELP WANTED. 


WANTED—At once, good Superintendent and Processor 
on Berries, Peaches, Pears and Sweet Potatoes. Must be able 
to handle colored help. State salary desired and experience. 
Address Box B-730, care of The Canning Trade. 


WANTED—An experienced man to take charge of first- 
class Sweet Potato Canning Plant; new and modern. Apply, 
with reference, Walton County Canning Co., De Funiak 
Springs, Fla. 


WANTED—To correspond with parties growing Tomato, 
Cabbage, Celery, Cauliflower, Strawberry, etc., Plants, for 
shipment in large quantity to Canada. Address Canadian Home 
Canning Association, Ltd., P. O. Box 94, Montreal, Canada, 


WANTED—Position by an Experienced Managing Superin- 
tendent in the packing of all fruits and vegetables; also under- 
stand the installation of modern canning machinery. Address Box 
B-725, care of The Canning Trade. 


WANTED—Manager for Canning Plant by New York 
house for the Far West. Must be experienced in the prepara- 
tion of Jams, Jellies, Chutnies, etc., and competent to Erect 
and Operate Plant. Application to state positions held, refer- 
ences and salary desired. Address Box B-708, care of The 
Canning Trade. 


WANTED—Thoroughly experienced canned foods salesman 
who can write letters with a punch, and preferably one who is 
familiar with publicity and advertising. Address Pickrell and 
Craity Co., Louisville, Ky. 


WANTED—Superintendent for a Western Canning Fac- 
tory, packing vegetables and fruits. A permanent position to 
the right kind of a man. No one over forty years of age need 
apply. State age and give reference as to character and ability. 
Address Box B-712, care of The Canning Trade. 


WANTED—Processor and Superintendent for packing all 
kinds fruits, etc. Factory built for making Sauer Kraut. We 
want to take up other lines; fine location and good opening for 
the proper man; prefer party who would take stock; located 
in Southwest Virginia. In the great produce section, where 
we can pack anything we want; located on main line Norfolk 
and Western R. R., have side track. The right man can be 
his own boss; open for business any time. Let us hear from 


you sO we can give you reference and you can give us ref- 
Box B-717 care The Canning Trade. 


erence. 


(Continued from page 46) 


with the very misleading notion that things will ultimately regu- 
late themselves. But things do not regulate themselves—they 
must needs be regulated. : 


When canned foods are nies at prices so low as to warrant 
the suspicion that entirely fictitious conditions are at the bottom 
of them, do they ever stop to ask the reason why? No, they do not. 


Strange as it may appear, the producers of canned foods have 
little or nothing to do with the making of market prices—always 
and ever they are made for them, and they accept them as the 
very dictum of authority. By whom are market prices made, and 
what are the processes of their making? It is a pertinent ques- 
tion, but nobody seems to care anything about the answer. 


Which brings us back to the inevitable and inescapable ques- 
tion of co-operation, without which we shall continue to grope 
helplessly in the dark. Here in Baltimore we have an efficient 
canned foods organization, the only canned foods organization that 
Maryland may call its own—-the Baltimore Canned Goods Ex- 
change. It is the nestor of all canned foods organizations, and 
the boast of its long years is also the boast of a record of dis- 
tinguished achievement. I trust it isn’t falling into fat—that it 
isn’t becoming prim and staid and self-sufficient. We canners of 
Maryland need the Canned Goods Exchange now more than we 
have ever needed it before, for the reason that our problems are 
more obscure than evident, and more cunning, more subtle, more 
insidious. 


Now that the Rainn ‘aes lost its Militar y committee, with 
the fate of the Hospitality committee hanging in the balance, 
why not lose a few more committees while the losing may be 
done painlessly and expeditiously? I speak of these committees 
surely with no disparagement of the admirable gentlemen who now 


CANNERS’ PASTES 


For all methods of labeling 


THE QUALITY AND SERVICE 
YOU WANT 
AT SATISFACTORY PRICES 


Prompt Shipment Guaranteed 


The Commercial Paste Co. 
COLUMBUS, OHIO 


THE CANNING TRADE. 


49 


compose them, but rather with reference to their usefulness and 
efliciency. If they serve no useful purpose, then why continue 
them? May I ask, please, what are the functions and the func- 
tionings of the Brokers’ committee? 


Well, fellows, it was a great convention, and the Maryland 
crowd conducted itself with dignity and aplomb. Of course, the 
restraints were a bit tedious, but were borne with becoming forti- 
tude and resignation. 


Convention speeches have never been openly and avowedly wet. 
( 


And what is writ is writ— 
Would it were worthier. 
Affectionately, 
CYNICUS. 


Tank You Can 


You don’t have to keep your eye on a Cald- 
well Cypress Tank. You need have no fears of 
breakage or leaks. It’s like a good workman 
—on the job and giving honest service every 
day in the year. 

And it’s all because the Caldwell Tank is 
built of the highest grade materials accordin: 
to engineering principles by experienced tan! 
builders who realize that a good tank is more 
than a carpenter’s job. Asa guarantee against 
leakage, every joint is machine-planed with 
full bearing and the hoops are spaced so that 
no hoop is overstressed. 


Send for Catalogue 
Ww. E. CALDWELL CO. 


ncorporated 


s Brook St., LOUISVILLE, KY. 


: 


Good Seams 
All The Time 


Continuous 
Operations 
At High Speed 


FOR CAN SHOP OR PACKING HOUSE 


Angelus automatic seamers operate continuously at 
high speed, and produce seams that will not leak. In- 
crease your production and insure the pack by installing 
ANGELUS seamers in the line. 


Descriptive literature sent on request 


ANGELUS SANITARY CAN MACHINE CO. 


282-298 SAN FERNANDO BLVD. 
LOS ANGELES . CALIFORNIA 
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As Brokers View the Market 
BALTIMORE, MD. 


Baltimore, Md.. January 31st, 1920. 

The rule was not proven this week, in that business as usual 
flowed in every day, contrary to previous experience of conven- 
tion week, except in a few remote instances. Every single item 
in the line of vegetables was sougnt after, not in a large way, but 
in sufficient volume to inspire confidence in the future outlook 
for spot business. It was just the character of buying needed 
The 
absence of a pressure to sell is likely to make prices advance, if 


to stabilze the market and keep the present prices in force. 


the orders continue to come in as they have during the past several 
days. Moderate buying of any commodity in the list will show 
the bottom of the pile very shortly, and at that time, the im- 
mutable law of supply and demand will probably take the reins, 
and, it is needless to say what will happen if this condition should 
come to pass. Nothing creates a more panicky market than the 
knowledge of a “limited quantity only” to carry the country along 
until the new packing season for each item rolls around. 
Spinach was one of the surprises this week. The demand for 
it was unusualy good for this season of the year, and in conse- 
quence, the No. 3 tins advanced a peg. The other sizes were 
bought in a more orderly fashion, but they may act in sympathy 
with the No. 3 tins at any moment without notice. It seems 
to be a good purchase in sufficient quantity to keep stocks in good 
shape until the spring packing begins about 90 days hence. 
Sweet Potatoes are still attracting considerable attention. 
The orders varied from small lots to carloads and they were 
bought for shipment to all sections of the country. It is getting 
to be a hard job to loeate good quality at the quotation of last 
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week. The real season for big business in Potatoes is approach- 
ing. Think it over. 


Corn was fairly active although the demand was lighter 
than last week, but all the same, the market has a firm under- 
tone, and is not likely to be any cheaper for the remainder of 
the season. Shoepeg Corn simply marked time. 


Stringbeans, stringless Beans, both green and wax were bought 
in small quantities, chiefly No. 2 tins. Stringbeans are lightly held. 
Sauer Kraut, Mixed Vegetables, Beets, Succotash, Pumpkin and 
Hominy were quiet. They will come into their own later on when 
the regular spring buying begins. 

All fruits were dull except syruped Pears and Jellies in glass. 

The January thaw, which is about thirty days overdue, 
arrived this week, and there is a glimmer of hope that our ecanners 
will be able to pack a few Oysters during the next ten or fifteen 
days. They have unfilled orders in hand booked during November 
and December of last year. We believe that Cove Oysters bought 
during the next ten days will prove to be a good purchase. 


_ There is nothing to say about futures Tomatoes. The gentle- 
man farmer is still strutting around. totally indifferent. apparently, 
to the overtures of the canners, and everyone is destined to await 
for a time, impatiently, until an impression can be made on the 
tomato growers of the 1920 crop. Let us pray. 

Spot Tomatoes. while not largely bought this week, are still 
the king pin without a doubt. They have not and will not ever 
go out of fashion, although at certain times during the year they 
seem to be entirely friendless. They have a manner of surprising 
their best friends, and who can say with truth, that this condition 
will not occur during the spring of 1920. The knowing ones are 
staunch in their belief that Tomatoes bought at todays’ quota- 
tious will prove an asset later on. 


THOS J. MEEHAN & CO. 


“QUALITY AND SERVICE” 


Never Denied 


Have You Ordered a Supply? 


THE COLONIAL SALT COMPANY 


AKRON, OHIO 
BUFFALO 


BOSTON 


SALT 


CHICAGO 
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HAMACHEK’S 


PATENTED 


READ THIS STATEMENT FROM A USER 


This is No. 20 of a series that appeared in this paper 


‘“We used several of your Hamachek Ideal Viners the past season 
and found them highly satisfactory and were pleased with them 
in every way.’’ 

From BRANDON CANNING CO. 


Jan. 10, 1920. Brandon, Wisconsin. 


FRANK HAMACHEK, Kewaunee, Wisconsin 


Manufacturer of 


IDEAL VINERS, VINER FEEDERS AND CHAIN ADJUSTERS 


Established 1880 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 
Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. La Porte, Indiana 


i 
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QUALITY 
pe ESTABLISHED 1864 


FIRST 


BALTIMORE, MD. 
Solicit Your Business for 


PACKER’S CANS 
SANITARY (Open Top) and CAP HOLE 


Both Styles the Very Best Obtainable 


FIVE-GALLON SQUARE PULP CANS 
SYRUP CANS and PAILS 


Friction Top—Record 


WAX TOP and FRICTION TOP OYSTER CANS 


UNEXCELLED MANUFACTURING AND SHIPPING FACILITIES 


er EDMUND C. WHITE, President i FIRST 
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| CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise- noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. 


: (t)Jos. Zoller & Co.,Inc. (§)E.C. Shriner & Co. 
2 (*)H. H. Taylor & Son. New York prices corrected by our special Correspondent. 
N CANNED VEGETABLES CANNED VEGETABLE PRICES—Continued. CANNED FRUIT PRICES—Continued. 
Balto. N.Y. Balto. N.Y 
ASPARAGUS*—(California) mm av. SUCCOTASH!—No. 2, Green Beans......170 Out PEARSt—No. 3, Standards in Water....175 Out 
No. 2% White Mammoth.$Out $4 50 “With Dry Beans 155 1 70 Syrup... 300 ...... 
“Green, 2450 425 New York State... 170 PINE- No. 2, BahamaSlicedExtra Out Out 
4 “White, Large. Out Out SWEET POTATOES{-No.2, Standard 9% APPLE*- “ Out 
ORG. No. 3 8td.f.o.b.Balto 150 200 “ “Sliced Std. Out Out 
Green, "4.400 400. “Std. f.0.b.Co. 145 Out “ @rated Out 
“White, Medium... ...... Out 9 Std.f.o.b ...... Out Hawaii Sliced Extra ...... 5 50 
Green, “,.390 Out “10, Std.f.o.b.Co.5 00 8 00 Stand....... 455 
White Small _.. ...... Out 10, Fancy, f.o.b. Bal. Out Out “ ‘Extra 5 50 
“ Green  “ Out Jersey, “ Fac’y ...... Out “Stand. 400 
‘Tips White Sq...420 425 Stand., ‘* Balto600 700 “ ‘Grated Extra Out 
“ Green, Sq....395 400 Sani. 5% in. cans ...... Out Shredded Syrup........ 
Jersey, f.o.b. Co... Out Out “10, Crushed Extra......... Out 12 50 
Ex. Std., alte, 190 Easte Pie Water.... Out 
BAKED BEANSt-No. 1, P'ain.............. Bate rn Pie Water... Out... 
“1, In Sauee....... 80 8% Stand,“ — Out Out 
.. Stand. Co. 165... 10, Porto 10.00 11 00 
2. In Sauce........ 1 20 123 Seconds, Balto. PLUMSt—No. 
BEANSt—No.2 String, Standard Green 95 1 00 “9 i, Black, 
“ 1 55 RASPBERRIES§—No 2, Black Water. Out Out 
Cal. 10s... Red .300 310 
“2, White Wax Standard ...... Out TOMATO PULPI-No. 10, Standard. SHOR “Black Syrup. 335 Out 
idney, Stand Out APPLES—No. 10, / 57% 5% “ 
Mich. ) Out Extra Proserved.... 450 Out 
BEETSt-—No. 3, Small, Whole Out 6 50 Standard............... Out Out 
“1, Extra Preserved.....2 35 Out 
APPLESt-No. 10. /Md,, \ f.0.b. Co........5 00 5 25 
Large, Out “ “ Balto... 5 00 5 50 Preserved. Out 
CORNt—No. 2, Std. Ever., f.0.b. Balto. 110 Out APRICOTS—No. 2%, Cala. Stand.......450 Out 
Std. Evgr.,f.o.b. Co... ...... BLACKBERRIES§—No. 2, Standard... 180 Out FISH 
“Std. Shoepeg f. 0. b. Co. “ “10, 1075 12 50 HERRING ROE*—No. 2, Standard....... 
Ex.FcyShoepegf.o.b.Co.150 _...... “9. In Syrup....240 Out OYSTERS§— Standards 
BLUEBERRIES—No. 10, Maine... 14 50 “an 
Ex. Maine Style... 120 Out CHERRIES§—No. 2, Seconds, Red........ “ 
“ Fey. Mn.Stylef.o.b.Bal.135 200 White... Out _...... 
"Fancy f.0.b. County......140 Out “ Red “ Stand. Water........290 Out 
“Extra Std. Western........ ..... Out White “ gyrup....... 375 Out is 
“Standard Western......... ...... Ex. Preserved...... Out Out 
MIXED No. Kinds..... 1 GOOSEBERRIES§—No 2, Stand........... 180 360 
PRASt—No, 2, Early Jone Stand, Balto: 1 40 160 PEACHESt—No. 1, Ex. Sliced Yellow 180 2 00 
Stand. Early Junes Co.130 35 2S8tandard White... Out Out 
gifted Connty............... 13 160 “ Yellow........ Out %, 2 
“Seconds, White ..... Out Out Medium Red, Tals... ...... 3 00 
1 30 140 No. 3, Standards, White. 3 50 Out 1% 
No. y June tandard..... ...... Out Yellow 350 355 > MB 
Out Out White. 375 330 CANNERS TALS 
Out. Yellow 375 3980 
Fancy Petit Pois........... Out Out “ Selected, Yellow..... 4 00 Out PIG 
PUMPEIN?—No Standard | | PIG LEAD—Omahs or Federal... 8 00 
iz “Pies Unpeeled........170 175 9x10 Sxl 
#AUERKRAU 2, Standard... 85 250 SOLDER—Drop and Bar...... 
No. 10, “ Unpeeled........ 525 550 Wire Coil............ 
YACH{—No. 3, Standard.. ut PEARSt—No. 2, Seconds in Water... 
105 Out "standards TIN PLATES F. 0. B, MILL 
Cal. Out “ Ex." in Syrup......200 Out 14x20, 107 Ibs., Base Coke Tin Plate 
Out 3, Seconds in Water........... 14x20, 100 bs, “ Coke Tin 


| 
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American Can Company Can Prices 


Baltimore, January 6th, 1920. 


American Can Company announces the following prices for 
Packers Cans, Bulk Carloads, f. o. b. shipping points, effective 


January 5th, 1920, subject to its confirmation and subject to change 
without notice. 


SANITARY Per M 
$19.00 
NO. 2 26.75 
NO. 34.25 
NO. 8 36.25 
NO. 10 77.00 


HOLE AND CAP 
Prices furnished upon application. 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 
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CARNAHAN 


The Sign of Quality 


COKE TIN PLATES 


If it is the BEST We make it 


The Carnahan Tin Plate 
& Sheet Co. 


CANTON, OHIO 


BRANCH SALES OFFICES: 
Carnahan Tin Plate & Sheet Co. - New York 
Jos. R. Martin & Co. - - - Montreal 
Walter G. Clark, Inc. - - - St. Louis 


San Francisco 

Rolph, Mills & Co. Seattle 
Portland 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 
MACHINE AND BOILER WORKS 


2639 Boston Street Baltimore, Md. 


WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE ~ MARYLAND 
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VERTICAL AIR COMPRESSOR 
AND TANK WATER COOLED 


This AIR COMPRESSOR and TANK combined is especially used 
for testing soldered and Sanitary tin cans, either round, square or oval. 


The compressor cylinder and head are water cooled and are well 
manufactured, and are tested to 350 pounds per square inch. 


—- The equipment is made in four sizes as follows: 
SIZE OF CUBIC-FEET REV. PULLEY 
CYLINDER PER-MIN. PER-MIN. DIAMETER 
3x3 3-8 300-600 12x3 
4x4 7-15 250-500 16x4 
5x5 11-23 200-400 20x5 
6 x6 20-30 200-300 24x6 


STEVENSON & CO., Inc. 


601-607 S. Caroline Street 
BALTIMORE, MD. 


The MORRAL 


CORN HUSKER 


Either 
SINGLE or DOUBLE 


The MORRAL 
CORN CUTTER 
Either 
SINGLE or DOUBLE 
PATENTED CUT vain 
TESTIMONIAL TESTIMONIAL. 


Morral Bros., Morral, Ohio. Eureka, IIl., Dec. 21, 1918. West Poland, Me., Nov. 27, 1918. 
Gentlemen :— 


Morral Brothers, Morral, Ohio. 


We have been using your husking machines ever since 
you began making them, and probably the best indication of our 
opinion of them is the order we are just placing with you for 
six of your new double machines, to replace twelve of the old 
single machines which you furnished us on our first order the 
year you began manufacturing huskers. 

We like the double husker. It saved almost half the floor 
space, almost half the power, and almost half the cost of super- 
vision and maintenance required for single machines. 

Your huskers do good work and they maintain a contin- 
uous operation, at a speed which gives them great capacity. 

Very truly yours, 
DICKINSON & CO. 
RD.MS By Richard Dickinson. 


Gentlemen :— 

In reply to your inquiry of Nov. 21, with reference to 
the Morral double cut cutter purchased of you March 4, 1918, 
please be advised that these machines were used at one of our 
factories during the season just past, giving us the best of satis- 
faction in every way. The good work they do proves them, at 
least to us, far the best cutters on the market. We recommend 
them especially for use in Maine, as the Morral will cut the corn 
from our short ears and nubbins without waste. 

Our best testimony is our order dated November 12, for 

four new machines for use in 1919. 
ishing you success, we are, yours truly, 

THE FERNALD KEENE & TRUE CO. 


CLK:C 


C. L. Keene. 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS CO., Ltd., Hamilton, Ontario. 
Sole Agents for Canada. 
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56 THE CANNING TRADE. 


$5 U8 205 2g RICAN BEST CORES 
oke Tin Plates | 
AMERICAN CORES 
SPECIAL 


20X25 
Highest quality TiIn PLATES— specially adapted to the requirements of the canning and packing industries. ic Ks | NERS D 
We also manufacture Black Sheets, Galvanized Sheets, Terne Plates, Formed Metal Roofing and Siding aot Kas CAN Boe 
Products, unexcelled for the construction of sheds, factories, warehouses, etc. Write for full information. sk AMERIC ——— 


* AMERICAN SHEET AND TIN PLATE COMPANY, General Offices, Frick Bidg., Pittsburgh, Pa. Specify “AMERICAN” brands i 


Seed Peas and Beans 
Quality First 


If in the market for Seed Peas and Beans for prompt or 
future shipment, write us for prices 


Alfred J. Brown Seed Co. 
Grand Rapids = = = = Michigan 


EVERY JOBBER 


should provide his salesmen with a copy of 
“How To Buy and Sell Canned Foods” 
By J. A. Lee. 
It tells the qualities, styles, brands, meth- 
ods of packing, variations in canned foods, 
and will enable them to talk intelligently 
on this important subject. 
Price $2.15 with the order. 


Published by 
THE CANNING TRADE 
Baltimore. 


“The jobbers’ text book on Canned Foods” 


| 
| 
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WHERE TO BUY= 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines, See Paring Machines. 
Automatic Canmaking Machinery. See Cam- 
makers’ Machinery. 
BASKETS (wire), goaiting. picking, etc. 
A. K. Robins & Co., Baltimore. 
Sp Cang. Mchy. Co., Chicago. 
BELTS, carrier, rubber, wire, etc. 
La ney "Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Kelting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 
BLANCHERS, vegetable and fruit. 
Ayars Machine Co., Salem, N. J. 
Huntley monte. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Machinery 
Blowers, pressure. See Pump 
BOILER COMPOUNDS. 
Jos. Dixon Crucible Co., Jersey 
Grasselli Chemical Co., Cleveland, Ohio. 
BOILERS AND ENGINES, steam. 
H. W. Caldswell & Sons Co., Chicago. 
Edw. Renneburg & Bong Co., Baltimore. 
A. K. Robins Co., B altimore. 
Bottle Capping Machines. See Bottlers’ Mehy. 
Bottle Caps. Cap’ 
Bottle Cases, wood. Seo "Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See See Bottlers’ Mchy. 
BOTTLE LABELING MACHINES. 
Economie Mchy. Co., Mass. 
BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Crown Cork & Seal Co.,’ Baltimore, Md. 
Economic Co., Worcester, 
20th Century Mchy. Co., 
BOTTLERS’ 
Karl Kiefer Mach, Co., Cincinnati, Ohio. 
20th Century Mchy. Co., Milwaukee, Wis. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 
BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
Lanes Box Co., Baltimore. 
D. Dreyer & Co., Baltimore. 
ee Box Co., Louisville, Ky. 
Rittler Box Co., Baltimore 
Boxes, corrugated paper. 
per Products. 
Boxing Machines, can. 
chines, can. 
BROKERS, 
a Hilfer Co., St. Louis, Mo. 
. L. Jones & Co., Chicago 
5 M. Paver Co., Chicago. 
Neggerman Bros.. New York City. 
nion Sales Co.. Baltimore 
M. Zoller Co. Baltimore, Md. 
Tacheta and Pails, fibre. See Fibre Con- 


tainers 
Buckets and Pails, metal. See Enameled Buc- 


See Corrugated Pa- 
See Labeling Ma- 


Bucheta, wood. See Cannery Supplies. 


BURNERS, oil, gas meron ete. 
A. K. Robins & Co., Baltimo 


BY-PRODUCTS, machiner: 
Edw. Renneburg & Sons Co., Baltimore. 
Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 
CAN COUNTE 
Ams. Machine Co., Max, Conn. 
Ayars Machine Co., Salem 
20th Century Mchy. Co., Milwaukee, Wis. 
Can billers. See Filling Machines. 
CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
Angelus San. Can Mch . Co., Los pn Cal. 
E. W. Bliss Co., Brook yn, N. Y. 
Cameron Can Mchy Co., Chicago. 
John R. Mitchell Co., Baltimore. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 
CANNERY SUPPLIES. 
Avars Machine Co., Salem, N. J. 
The Goodell Co., Antrim H. 
Thos. F, Co., Philadelphia, Pa. 
A K. Robins & Co., Baltimore. 
Sheppard Supply & Rouipmont Co., Baltimore 
Sinclair-Seott Co., Baltimore. 
Sprague Cang. Mehy, Co., Chicago. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
CANS, tin, all kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore 
W. W. Boyer & ‘Co., Baltimore. 
Boyle Can Co’. Baltimor re. 
Continental Can Co.. Svracuse, N. Y. 
Fidelity Can Co., Baltimore. 
Reekin Can Co.. Cincinnati. Ohie 
hos. F. Lukens Co., Philadelphia, Pa. 
Pheins Gan Co., Baltimore. 
Sonthern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


Consult the advertisements for details. 


Cans. fibre. See Fibre Containers. 
CAN OPENERS. 
Goodell Co., N. H. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers‘ Machinery. 


CAN-WASHING MACHINES. 
Morral Bros., Morral, O. 
Sprague Cang. Mchy. Co., Chicago. 
Capping Machines, bottle. See Bottlers’ Mchy. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 

Sprague Cang. Mehy. Ce., Chicago. 

Come solderless. See Closing 


Capping soldering. See Cannery Supls. 


CAPS, bottle, jar, tumbler, etc. 
Crown Cork & Seal Co., Baltimore. 
CARRIERS and CONVEYORS, gravity. 
Karl Kiefer Mach. Co., Cincinnati, Ohio. 
Link Belt Co., Chicago 
Sprarne Cang. Chicago 
20th Century Mchy. “Wilwauke ee, Wis. 
Cartons. See Coctngante Paper Products. 
Catsup Machinery. For the prepartory work. 
Mchy; for bottling, see Bottlers’ 
chy. 


Chain Belt Conveyors. See Conveyors. 


Chain, song elevating, conveying. See Con- 
veyor 
Checks, a time. See Stencils. 


pr ogg food, fruit, mincemeat, ete. 

Chutes, Gravity Spir ral. See Carriers. 

Cider and Vinegur Makers’ Supplies. 

Circuit Breakers. See Electrical Appliances. 
— ING & GRADING MACHINERY, 


frui 
Mfe. Co., Silver Creek, N. 
Invincible Grain’ Cleaner Co., Silver Creek, 


Sprague Cane. Mchy. Co., Chicago. 
CLEANING & GRADING MACHINERY, 
peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


Sinclair- Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


Cleaning and Washing Machines, bottle. 
See Bottlers’ Machine my. 
Cleaning Machines, can. ee Washers. 


Clocks, process time. See Controllers. 
CLOSING MACHINES, open top cans, 

Ams. Machine Co., Max, New York City. 

Angelus San, Can Mche. Co., Los yn Cal. 

E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mech y Co., Chicago, Ill. 

Seattle-Astoria Iron Works, Seattle. Wash. 

Coated Nails. See Nails. 

Coils, copper. See Cooper Coils. 

Condensed Milk Canning Machinery. See 

Milk Condensing Mchy. 


CONSULTING EXPERTS on canning 
National Canners’ Assn., Washington,” D. c. 


CONVEYORS & CARRIERS, canners. 


- H. W. Caldwell Co., Chicago. 


La Porte Mat & Mfg. Co., "La Porte, Md. 
Link-Belt Co., Chicago 

N. J. Foundry ‘and a Co., New York. 
Sprague Cang. Mchy Co., Chieago. 

20th Century Mchy. “Co.,’ Milwaukee, Wis. 
Wis. Chair Co., Pora Washington, Wis. 


COOKERS, 
Ayars Machine Co., Salem, 
Huntley Mfg. Co. "Silver Creek, N. Y. 
A. K. Robins & Co., Chicago. 
Sprague Cang. Mehy. Co., Chicago 
Cookers‘ retors. See Kettles, process. 
Fillers, corn. See Corn Cook- 
er- 
Coolers, vegetable and fruit canners. 
COILS for tanks. 
H. Langsenkamp, Indiana = 
Cang. Mc y. Co. 
Copper Jacketed Kettles. ‘See Kettles, copper. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Morral, Ohio. 
A, R. Robins & Co., Baltimore. 
Snrague Cang. Co., Chicago. 
Wis. Chair Co.. Port Washington, Wis. 
CORN CUTTERS. 
Morral Bros., Ohio. 
A. &. Robins & Co., Baltimore. 
Spragwe Cang. Mchy. Co., Chicago. 
CORN HUSKERS and 
Huntley Mfg. Co., Silver Creek, ¥. 
Invincible Grain Cleaner Co., Sliver Creek, 


Morral Bros., Morral, Ohio. 

Peerless Husker Co., Buffalo. 

Spragne Cang. Mchy. Co., Chicago. 

Corn zee and Agitators. See Corn Cooker- 
le 


CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 
Sprague Cang. Mchy. Co., Chicago. 
CORN WASHING MACHINES, 
Peerless Husker Co., Buffalo. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
The Container Club, 
Hinde & Dauch Paper Co., Sandusky, Ohio 
ag | Litho Co., Rochester, N. Y. 
§. Ptg. & Litho Co., gs Ohio. 
See Can Coun 
Countershafts. See pr Regulating Devices. 
CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mehy. Co., Chicago. 
Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 
Edw. Renneburg Sons Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See orn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Crown Cork & Seal Co. Sane. 
Seuthern Can Co., Baltim 
Dies, can. See Canmakers’ Mcby. 
DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & = Co., Chi cago. 
Link Belt Co., Chica: 
Double- Seaming Machines. 
DRYERS, drying machinery, 
Edw. Renneburg & Sons Co., Baltimore. 
ELECTRICAL MACHINERY. 
Westinghouse Electric & Mfg. Co., E. Pitts 
burgh, Pa. 
Warehouse 
Y. Fdry. & Mch. Co., New York City 
RAs Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and En gines. 
—— -lined kettles. See Tanks glass- 
ne 
EVAPORATING MACHINERY. 
Edw. Renneburg — Co., Baltimore. 
EXHAUST BOXE 
Ayars Machine Co., a N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sheppard Supply & Equipment Co., Baltimore 
Sprague Cang. Mchy. Co., Chicago. 
Factery Stools. See’ Stools. 
Factory Supplies. See Cannery Supplies. 
Farming Machinery. 
Fertilizers. 
FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co., New York. 
The Club, Chicago 


See Closing Mchs 


Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxboard, etc. 
The Container Club, Chicago, 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
and Cookers. See Corn ookers- 
Filling ‘Mches, bottle. See Bottlers’ Mchy. 
FILLING MACHINES, can. 
Ayars aa Co., Salem, N N. J. 
Huntle . Co., Silver Creek, N. J. 
Karl a, “Machine Co., Cincinnati, Ohio. 
— Bros., Morral, Ohio. 
K. Robins & Co., Baltimore. 
Supply_& E jaipment Baltimore 
Sinclair-Scott Co., Baltimor 
Sprague Cang. Mechy. Co., Chicago. 
Stickney, Portland, 
ich y. Co., Wis. 
Co., Port Washington, Wis. 


Filling M Machine, syrup. See Syruping Ma- 


FINISHING MACHINES, catsup, etc. 
A. K. Robins Co. altimore. 
Sinclair-Secott Co., Baltimore. 
Sprague Cang. Mehy. Co., Chicago. 
th Century Mchy. Co., Milwaukee. 
FLUX, soldering. 
Grasselli Chemical. Co.. Cleveland, Ohio. 
Thos. F. Lukens Co., Philadelphia, Pa. 
Food Choppers. See 
Friction Top Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Mehy, fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 
The Goodell Co., Antrim, N. H. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague Cang. Mchy. Co., Ch feago 
Fruit Presses. See Cider Makers’ 
Gasoline Firenots. See Cannery Supplies 
Gauges, pressure, time, etc. See Power Piant 
H. caldwell “& Son Co., Chicago. 
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ad WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfgrs. 

A. K. Robins & Co., Baltimore. 

Sheppard Supply & Equipment Uo., Baltimore 

H. hk. Stickney, Portland, Me, 

Sprague Cang. Mchy. Co., Chicago. 

Generators, electric. See motors. 

Glass-lined Tanks. See Tanks, glass-lined. 

‘Governors, steam. See Power Plant quip. 

Grading Mches. See Cleaning and Gr'd’g Mehy. 

Gravity Carriers. See Carriers and Con- 
veyors. 

Green Corn Huskers. See Corn Huskers. 

See Cleaning and Grad- 
ng 


Hoisting and Carrying Mches. See Cranes. 
HOMINY MAKING machinery. 

Sprague Cang. Mchy. Co., Chicago. 

20th Century Mchy. Co., Milwaukee. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

Hydrometers (for determining the Density 

of Syrupers, Brines, etc.) See Cannery Supplies. 

Ink, can stamping. _ Stencils. 
INSURANCE, canne 

Canners’ Exchange, 


Chicago. 

Jacketed Kettles. See Kettles, copper. 
JACKETED PANS, steam. 

Langsenkamp, Indianapolis, Ind. 

Sprague Mchy. Co., Chicago. 

Jars, fruit ee Glass Bottles, etc. 

Jurice Pumps. Pumps. 

Kerosene Oil Burners. See Burners. 

Ketchup Fillers. See Bottlers’ Mchy. 
KETTLES, copper, plain or jacketed. 

Langsenkamp, indianapolis, Ind. 

Sprague Cang. Mchy. Co., Chicago. 
ettles, enameled. See Tanks, glass-lined. 
KETTLES, proce 

Ayars Machine Co., "Salem, N. J. 

Edw. Renneburg & Sons Co., nee 

A. K. Robins Co., Baltim 

Schaefer Mfg. Co., Be rlin, Wis 

Sprague Cang. "Meby. Co., Chicago. 

Zestrow Mchy. Co., Baltimore. 
KNIVES, miscellaneous. 

Goodell Co., Antrim, N. H. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Chicago. 
KRAUT MACHIN 

Sprague Cang. Chicago. 
LABEL Manufacturers. 

Calvert Lithograph Co., Detroit. 

H. Gamse & Co., Baltimore. 

K. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co.. Baltimore. 

Stecher Litho. Co., Rochester, N. Y. 

U. S. Printing & Litho. Co., Norwood, Ohio. 

Virginia Canners Exchange, Roanoke, Va. 


LABELING Machines, bottle and jar. 
Economic Machinery Co., Worcester, Mass. 
LABELING MACHINES, can. 
Economic Machinery Co., Worcester, Mass. 
Fred. H. Knapp Co., Baltimore, Md. 
Morral Bros., Morral, Ohio. 
LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See a Machinery. 
MEAT CANNING Machin 
Ams. Machine Co., Max, New 4 _vork City. 
Meat Choppers. See Cho opper 
MILK CONDENSING & CANNING MCHY. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Schaefer Mfg. Co., Berlin, Wis. 
Sprague Cang. Mchy. Co., Chicago. 
R. Stickney, Portlan d, Me. 
Soth Century Mchy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 
SUPPLIES, Pulleys, Etc. 
H. Caldwell & Sons Co., Chicago. 
Link Belt Co.. Chicago 
Sheppard Supply & Equipment Co., Baltimore 
Molasses Filling Machines. See Filling Ma- 
chines. 
MOTORS, electric. 
Westinghouse Electric & Mfg. Co., East 
Pittsburgh, Pa. 
Nailing Machines. See Box Nailing Machines. 
OYSTER CANNERS’ MACHINERY. 
Faw. Renneburg & Sons Co.. — 
Sprague Cang. Mchy. oo 
Packers’ Cans. See 
ete., fibre. Fibre Containers. 
AIN 


soa. Dixon Crucible Co., Jersey City. N. 
Paper Boxes. See Corrugated Paper 
, Cans and Containers, See Fibre Con- 
tainers. 

Paring Knives. See Knives. 

PARING MACHINES. 
The Goodell Co.. Antrim. N. H. 
Sinelair-Secott Co., Baltimore. 

PASTE, canners’. 
Adex Mfg. Co.. Baltimore 
Cammercial Paste Co.. Columbus, O. 
F. H. Knanrn Co., Baltimore. 

PFA and BEAN SEED. 
J. Bolgiano & Son, Baltimore. 
A. J. Brown Seed Co Gran4 Rapids, Mich. 
TD. Landreth Seed Co.. Pa, 
eg Seed Co.. Chien 

. Rice Seed Co., Cambridge, mS 


B. Warner, 


PEA CANNERS’ MACHINERY.’ 
Ayars Machine Co., Salem, N. J. 
Frank Hamachek, Kewaunee, Wis. 
fluntley Mfg. Co.,. Silver Creek, N. Y. 
Grain’ Cleaner Co., Silver Creek, 


N 
Sheppard Supply Baltimore 
Sprague cone. Chicago. 

A. K. Robins Baltimore. 

2Cth Century Mchy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 

Pea Harvesters. See Farming Machinery. 

Pea Hullers and Viners. 

Chisholm scott Co , Co umbus, O. 
Frank Hamachek, Kewaunee, Wis. 

Pea Vine Feeders. 

Chisholm Scott Co., Columbus, O 
Frank Hamachek, Kewaunee, Wis. 

PEELING 
Goodell Co., Antrim Hi. 
Peach and Cherry besten 

PEELING MACHINES. 
Goodell Co., Antrim, N. H. 
Sinclair Scott Co., Baltimore. 

PEELING TABLES, 
Ayars Machine Co., ‘Salem, 

Link-Belt Co., Chicago 

Sprague Cang. Mehy. ¢ Chicago. 

Perforated Sheet etal. See ieves and 
Screens. 

Picking Boxes. Baskets, etc. 

Picking Belts and Tables. 
Mehy. 

PINEAPPLE MACHINERY. 

John R. Mitchell Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’ 

POWER PLANT EQUIPMENT. 

H. W. Caldwell & Son Co., Chicag 

Joseph Dixon Crucible Co., jores3"' City, N. J. 

Link-Belt Co., « hicago 

Sheppard Supply «& Equipment Co., Baltimore 

Westinghouse Electric & Mfg. Cu., Kb. Pitts- 
burgh, Pa. 

Power Presses. See Canmakers’ Machinery. 

Power Transmission Mchy. See Power Plant 
equipment. 

PRESERVERS’ MACHINERY. 

Karl Kiefer Machine Co., Cincinnati. 
Sprague Cang. Mchy. Co., Chicago. 
20th Century Mchy. Co., Milwaukee, Wis. 
PULP MACHINERY. 
oO. Wilkes Barre, Pa. 
Langsenkamp, Indianapolis. 
Baltimore. 


See Fruit Pitters. 


See Baskets. 
See Pea Canners’ 


e Robins & Co. 
Sinclair Scott Co., 
prague Cang. Mchy. Co., Chica 
doth Century Mchy. Co., Wis. 
PUMPS, air, water, brine, syrup 
Ams Machine Co., Max, New York City 
Regulators for Cookers, etc. See Couteeiers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Ssccharometers syrup testers). 
Supplies. 
SALT, canners 
Colonial Salt Ce. * Chicago, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 
Comp — 8. 
Senitery” open top) cans. See Cans. 
Sardine En ves and Scissors. See Knives. 
SCALDERS, tomato, —— 
Ayars Machine Co., Salem, 
Huntley Mfg. Co. Silver ale. N. %. 
Edw. Renneburg Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore 
Sprague Cang, Mchy. Co., Chicag: 
Scalding and Picking 1 Baskets. 
SCRAP BAILING PRESS 
Chicago Press Co., 
Screw Ca bottle. See Cap 
Sealing Machines, bottle. Seo. Bottlers’ po 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
J. Bolgiano & Son, Baltimore. 
A. J. Brown Seed Co., Grand Rapids, Mich 
D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., icago. 
Livingston Seed Co., Columbus, Ohio. 


k, O. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Separators. See Pea Canning Mchy. 

SHEET METAL WORKING a: 
Ams Machine Co., Max, New York Cit 
Cameron Can Mehy. Co., Chicago, Il. 
Skooks. See Boxes, Crates, ete. 

SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver “ox. %. 
Sprague Cang. Mchy. Co., Ch a. 
20th Century Mchy. Co., eileed ee, Wis. 
SILKING MACHINES, corn 
Huntley Mfg. Co., Silver Creek, 
Invineible Grain Cleaner Co., 


Sprague Cang. Mchy. Co., Chic: 
Slicers, fruit and vegetable. 
SOLDE 
Thos, F. Co., Pa. 
Sorters, pea. See Cleant ng rading Mchy. 


Baltimore. 


See Cannery 


N. 
‘Silver Creek, 


“Covers and 


SPEED “ey DEVICES (for Ma- 
chines, belt dri etc. 
Huntley Mfg. Co., Silver Creek, N, Y. 
Sinclair Scott & Co., Baltimore. 


STAMPERS AND MARKERS, 

Ams Machine Co., Max, New ‘york’ City. 

Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Kettles. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STENCILS, marking pots and _ brushes, 
brass checks, rubber and steel type, 
burning brands, eto. 

A K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Huntley Mfg. Co., Silver Creek, N. 
Invincible Grain’ Cleaner Co., Siiver Creek, 


A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
20th Century Mchy. Co., uibwauines, Wis. 


SUGAR, CANNERS’. 

American Sugar eng. Co., New York. 
Supplies, engine room, line shaft, etc. See 
Power Plant E uipment. 
Supply House and General Agents. 

eral Agents. 


Switchboards. See Electrical Appliances. 


SYRUPING MACHINE, 
Ayars Machine Co., Salem, N. J. 
Peerless ©o., Buffalo. 
A. K. Robins & Co. Baltimore. 
20th Century Mchy. Co., Milwaukee, Wis. 
Syrup Testers See Micro- 
scopic Apparatu 
Tables, otek ng. Pea Canners’ Mchy. 


TANKS, METAL. 

Ams Machine Co., Max, New York City. 
F. H. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, Md. 
Sprague Cang. Mchy. Co., Chicago. 


TANKS, glass lined steel. 


TANKS, WOODE 

W. E. Caldwell sa Louisville, Ky. 

Sees Gauges. See Recording Instru- 
ments. 

Temperature Regulating Apparatus. See 
‘ontrollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers. process. See Controllers. 

Tin Lithographing. See pages Tin. 


TIN PLATE, canmaker 
Sheet and Tin. "Plate Co., Pitts- 


h, Pa. 
Carnahan ‘Tin-Plate and Sheet Co., Canton, 0. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Tomato Seed. See Seeds. 


TOMATO PULP 
Tomato Products Co., Paoli, Ind. 


TOMATO WASHERS. 

Ayars Machine Co., Salem, N. J. 

Transmission Machinery. See Power Plant 
Equipment. 

Trucks, Platform, etc. See Factory Trucks. 

Tumblers, glass. See Glass Bottles, etc. 

Turbines. See Electrical Machinery. 

Variable Speed Countershafts. See Speed 
Regulators. 

Vegetable Corers, etc. See Corers and Slicers. 

Vegetable Parers. See Paring Machines. 

Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS 
Chisholm-Scott Co., Columbus. Ohio 
Frank Hamachek, "Kewaunee. Wis. 
Warehouses. See Storage. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See Scalders. 


WASHERS, can and Jar 

Ayars Machine Co., Salem, 
A. K. Robins & Co., Baltimore 
Sprague Cang. Mchy. Co., Baltimore. 


WASHING MACHINES, corn. 

Peerless Husker Co., Buffalo 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping Machines, can. See Conmatnnt Meby. 

Wire Bound Boxes. See Boxe 

Wire Scalding Baskets. 


Wrappers, paper. 
Products. 


See Gen. 


See Baskets. 
See Corrugated Paper 


Wrapping Machines, can. See Labeling Mchs. 
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TRADE MARK 
FOR 


m=” FIBRE BOXES 


A SYMBOL 


of quality—the mark of a high endeavor in the industry of 
manufacturing corrugated and solid fibre shipping boxes for 
canned goods. 


A GUIDE 


to the canner—the knowledge that his container is a product 
that will fulfill every transportation demand. 


A PLEDGE 


to the canning industry—of the maintenance of a high stan- 
dard of fibre shipping cases and of the raw materials entering 
into their construction. 

For Canned Goods we recommend a corrugated or 

solid fibre box of better and stronger specifications than 


the minimum requirements. When these standards 
are adhered to, complaints are avoided. 


By using Fibre Containers on Canned Tomatoes to 
Europe the United States Army made a reduction of 
10% to 15% in the nurnber of packages set aside on 
account of damage. Reduced the weight of the ship- 
ments about 10%. Saved 17% in ship room and storage. 


Realize the advantage offered, make the Container Club 
standard your standard. 


The Container Club 


An Association of Corrugated and Solid 
Fibre Box Manufacturers 


General Ottices: 


608 S. DEARBORN STREET 
CHICAGO, ILLINOIS 
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SUBSCRIPTION: 
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ae ol U. S.... $3.00 per yeer 


THE CANNED FOOD AUTHORITY OF THE WORLD beanniaiaiiaotsauiniiniiial 


Foreign $5.00 per year 
Entered aw second class matter at the Post Office at Baitimore, Md. under Act of March 3, 1879. ; 


Vol. 43 Published at BALTIMORE, (every) MONDAY FEBRUARY 9Q, 1920 No. 24 


CANS and SERVICE 


It isn’t always the problem of cans, 
but cans plus service. When the 
pack is on, service is of equal impor- 
tance; in fact it is an inseparable 
part. The ability to serve as well 
as to manufacture, must always be 
the real test in the problem of effi- 
cient can distribution. 


AMERICAN CAN COMPANY > 


NEW YORK 


Chicago Baltimore Portland, Ore. 


San Francisco Hamilton, Canada 


~/ 


e 43rd Year 


THE CANNING TRADE. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


JOHN MITCHELL 
Foot of Washington St. 
BALTIMORE - MD. 


pt fee rage saws, on the two upper spindles, coarse grind the 

which passes down to the fine saws on the two lower spindles, 
— there it falls into a tub underthe machine. Machine is well 
braced and the workmanship is of the best; gears are cut from the 
solid, and saws are milled from solid blanks which gives a cutting 
edge to two sides of the tooth. Hopper and discharge shoots are 
lined with white pine. 


JOS. M. ZOLLER & CO., INC. 


OANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES, BROKERS 


Phoenix Bidg. 


PHONES: 
PAUL 1140 & BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1919-1920 


President, HamMBURGER 

Vice-President, R. Baines 
Treasurer, LEANDER LancRaLL Secrefary, Wu. F. Assav 
COMMITTEES: 

Executive: Cuas. G. Summers, Jr. 

F. A. Torsox 
Arbitration: H. P. StRasBavuGcH F. A. Curry 
OC. J. Som=nxet GrEo.N. NumsEn J. PRESTON WEBSTER 


: D. H. Sravenson Hampton STEELE 
O, E. F. Toomas J. O. LANGRALL 


Legislation: E.C. Wurtz J. F.Hicks Gzo. T. Pures 
Gro. N. Numsex J.8. Gress 


Claims: Frupvp W. Leroy LaneRALL 
A.J. Jas. B. Puatr Jno. W. 


Hospitality: W. E. H. W. Kress 
Rost. A. SINDALL Rost. A. 


Brokers: Ino. R. Bares C. Ropers 
Wu. GREOET 


Agvriculiure: SILver 


T. 
Counsel: Eur FRANK 
Chewist Cuas. GLASER 


Epw. A. Kerr 


H. A. STRasBAUGH 


Our New 
Closing Machine 
Announcement 


December 1919. 

We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 
New York, thereby adding to our facilities what 
we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 


So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 

Simplicity Lack of Spill 

Speed Endurance 
and in all the details which go to accomplish 
these vital things. 

This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 
WHEELING CAN DEPARTMENT 


A. A. MORSE, General Manager 


Central District Sales Manager: 
SYDNEY J. DAVIES 
Telephone, Main 5175 1966 Conway Building 
Chicago, Illinois 


Eastern District Sales Manager: 
0: DAY, 
Fulton, N. Y. 
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THE Canning TRADE 


Bolgiano’s “Glory” Tomato 
Lives and Bears Abundantly When Other Varieties Die 


Leads All Varieties for 
Shipping, Canning or Ss Early Crops 


Thrives Well Either in Wet Entirely Free From Cracks 
or Dry Season or Ridges 
Produces at Every Joint Color a Beautiful 
Large Clusters of Good Size Pa. 5 Wee Bright Red 
Shaped Fruit Mild, Delicious Flavor 
Fruit is Uniform in Shape, Almost Seedless 
Color and Size All Meat 


For Very Early or Second 


BOLGIANO’'S ‘‘GLORY’’ TOMATO 


“Glory’’ Tomato yield is marvelous. The vines are fairly “Glory’”’ Tomato is decidely disease resistant. It has 
loaded with beautiful Fruit. Many growers say ‘‘Glory’’ proven absolutely blight-proof when other crops side by side 
Tomato yields more per acre than any other Tomato; it has were ruined by blight. 
produced over 1,000 crates per acre; many single plants “Glory”’ Tomato is one of the handsomest Tomatoes grown 
produce over 35 pounds of fruit apiece. Side by side with It has an exceptionally fine Red Color. Mild, Delicious 
other Tomatoes, *‘Glory’’ has outyielded them two to one. Flavor. The fine breeding and careful selection of this strain 
Many Tomato growers claim it produced the largest crops Shows up in the fruit. It is entirely free from cracks. 


they have ever grown. Pkts. 10c, 25c and 40c; 40z. 75c; Oz. $1.50; {Lb. $5.50; 4Lb. $10.50; Lb, $20.00, Postpaid 


Wholesale Prices to Canners Only 
Terms; 2% 30 days or 90 days Net. Shipment at any time, 


Glory’’..---- Bolgiano’s New Queen 
Dwarf Stone 


Greater Baltimore oe : I, X. L., Bolgiano’s Extra Early 
Greater Baltimore (Special Stock) , oe Bonny Best (Purest Stock) 
My Maryland.. Livingston’s Paragon 

My Maryland (Special Stock). Wisdom 

The Great B. B.— Bolgiano’s Best.........-. Maule’s Success 

Red Rock, Extra Fine Stock---.--.....-.-.--.- Kelly Red or Wade 

Red Rock, (Special Stock) ----. = Livingston’s Favorite 
Livingston’s New Stone (Pure)----------..--.- 2. King of the Earlies 
Livingston’s New Stone (Special) ‘ Spark’s Earliana (Langdon’s) 
Burpee’s Matchless : Chalk’s Jewel (Pure) 
Livingston’s Perfection------- Ten Ton.. 


Brinton’s Best.. iNew Jersey Red 
Bolgiano’s New ‘Century. Trophy 


GREEN POD BEANS 


Extra Early Refugee $ .14 Howling Mob 
Refugee or 1,000 to 1 — Stowell’s Evergreen 
Henderson's Bountiful Narrow Grain Evergreen . 
Giant Stringless Cowntry Gentleman 
Burpee's Stringless ee Gillespies Early Nec 
Early Red Valentine eee White Evergreen 
Black Valentine 

WAX BEANS 


SPINACH 
Davis White Bloomsdale Savoy, 1919 Crop....... 
Wardwell’s Wax 
Keeney’s Rustless Wax 
Golden Eye Wax - Sure Head 
Early “Square-Deal”’ 
BUSH LIMA BEANS All Head Early 
Burpee’s Improved 2 Early Summer Henderson's........ 
Fordhook Bush f Early Succession 
Dreer’s Bush 2 All Season 
Henderson's Bush Copenhagen Market 


J. Bolgiano & Son BALTIMORE, MD., U. 


U. S. Food Administration License No. G-06237 


See Our Advertisement on the Other Side 
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THE Canning TRADE 


The “Bolgiano” Tomato 
The Most Wonderful Yielder Ever Known 


Two Weeks 
Earlier 
Than The 
Earliana 


A Perfect 
Canning 


Tomato 


First Fruit as Good as the Prime of the Season. A Solid Mass of Red, Meaty Flesh 
Skin Tough. Flesh Tender and Sweet. 


You will see with your own eyes in your own field, and 
your own bank account will show why we have been will- 
ing to call this new creation in the Tomato family 
‘Bolgiano,” putting back of it our 100 years of experience, 
reputation and success. 


Never have we received such acknowledgments from 
any of our new creations as we have from the “Bolgiano” 
Tomato, Nature, with her wonderful activities, helped 
hy our expert selections, has produced this wonder of the 
Tomato family. We know the Tomato grower and his 
every need, whether for canning, market gardening or 
home gardening. and we have always found him apprecia- 
tive of our earnest efforts for his advancement. 

One of our large Tomato growers last year had confi- 
dence and planted his full acreage with the “Bolgiano” 
Tomato. His crop was far superior to anything that has 
ever been seen. Every vine was loaded with great quan- 


tities of perfect, red, solid Tomatoes, picking as many as 
a bushel or more from a single vine. 


The “Bolgiano” Tomato is two weeks earlier than the 
“Earliana,” very smooth, first fruit as good as the prime 
fruit of the season. The heavy potato-leaf foliage pro- 
tects the fruit from sun-seald and blister. It blossoms 
continuously. “Bolgiano” Tomato is the most wonderful 
producer ever known. More than 1000 bushels have been 
gathered from a single acre when adjoining fields of other 
varieties have been almost barren. 


Deep red in color, very solid, no watery seed cavities, 
a solid mass of meaty flesh. No tough, green core. No 
green streaks radiating from the stem end. Fruit does 
not crack, but is all smooth and selected type. Tomatoes 
picked ripe have been left in the sun for two weeks and 
remain fit for table use. Skin is very tough, flesh is sweet 
and tender. 


SUPPLY OF SEED THIS YEAR BEING SO EXTREMELY LIMITED, WE OFFER IN PACKETS ONLY 
PACKET CONTAINING 50 SEED, $1.00 POSTPAID 


J. Bolgiano & Son 


ESTABLISHED 
1818 


GROWERS OF PEDIGREED TOMATO SEED 


TRUSTED 


Baltimore, Md., U.S. A. ere 


CENTURY 


1 28-20 See Our Advertisement on Other Side 
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THE CANNING TRADE. 


AYARS NEW PERFECTION 
PEA AND BEAN FILLER 


Simplest Fills 
Smallest Peas 
Fastest Baked Beans 


Lima Beans 
Red Kidney 


Fewer Parts. 


Than Any 
Beans 
Other Filler 
Hominy 
Made 
Etc. 


PATENTS PENDING 


Used in Maryland, New Jersey, Wisconsin and New York States 
During the Past Pea Season with Great Results 


MarkKeEsan, Wis., Dec. 8, 1919. 
Ayars Machine Co., Salem, N. J. 
Gentlemen: 

With reference to your New Perfection Pea and Bean Filling Machines. 

We used one of these machines during our 1919 season in canning peas, and we have 
this to say for the Filler. We were entirely satisfied in every way and we feel that we can 
not say anything too good for them. The machine gave no trouble whatever, and placed 
the peas in the cans in much better shape than any machine we had ever used before. 

The fact that you now have our order for two more of these machines for immediate 
delivery should suttice to assure you of our entire satisfaction. 

Yours very truly, 
GRAND RIVER CANNING CO. 


WRITE FOR DESCRIPTIVE CIRCULAR AND PRICES 


Ayars Machine Company, new Jersey. 


BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada. 


No. 3 


| 8 
| 
| | 
| | § 
| | 
| | | 
| 
| 


HE CANNING TRADE. 


CANS 


Service Unequalled—Quality Unsurpassed 


Perfect Closing Machines 
Tin Containers of All Descriptions 


THE BOYLE CAN COMPANY 


Baltimore, Md. 


i 
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THE CANNING TRADE. 


THE CORN LINE THAT INSURES SATISFACTION, 
ECONOMICAL COSTS AND HIGH QUALITY 


Mixer ‘all Feeder 


a) Sprague Model 5 Cutter 
“ia Cuts More Corn to the Ton Than Any Other Cutter 


| 


Economy Mixer and Cooker Feeder 


Sprague M.& S. Cooker Filler 


With Ball Bearing Friction Clutch 
These Machines Meet Every Requirement of Food Inspectors 


MANUFACTURED, SOLD AND GUARANTEED BY 


SPRAGUE CANNING MACHINERY COMPANY 
Eastern Agency: 222 North Wabash Avenue, Chicago Special Agents: 


Sheppard Supply & Equipment Co. Premier Machinery Co., San Francisco 
48 So. Charles St., Baltimore 2 
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THE CANNING TRADE. 


ARE YOU INTERESTED IN PACKING FRUITS? 


CHERRY PITTERS 
FRUIT WASHERS 
BLANCHERS 

SORTING TABLES 


REGISTERED TRADE-MARK 


Will appeal to YOU 


With the usual Monitor thoroughness, 
machines for this work have been per- 
fected and in actual service, are meeting 
the requirements. 


They put the Fruit Packer in a position 
to get his pack at the least possible cost, 
yet of a quality which is superb. 


Packing Fruit— 
Line up Your Plant 
with Monitor Money 
making Quality 
Producing Machinery 


HUNTLEY MFG. CO. 
Silver Creek, N. Y. 


Canadian Plant 


HUNTLEY MFG. CO., Ltd. 
TILSONBURG, ONT. 


SPECIAL AGENTS 


A. K. ROBINS & CO., Baltimore, Md. BROWN, BOGGS & CO., Hamilton, Ont. 
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